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Basic Data EAIER Governance FHIN\FVZ Environment RiE Social #=

Editorial Policy im&Ensst

Ricoh publishes the ESG Data Book 2024 with the aim of focusing on the ESG-related data which it discloses separately through such channels
as the Integrated Report and the corporate website. Please refer to the Ricoh Group Integrated Report 2024, the Ricoh Group Environmental
Report 2024 and our website. It is positioned as a tool for stakeholders who have a strong interest in ESG investment. Referring to multiple ESG
reporting guidelines, it has been organized according to ESG topics for easier reference. Looking ahead, we will continue to ensure that our ESG
Data Book serves as an effective communication tool which contributes to consecutive dialogue. To do so, we will strive to improve the clarity of
our reporting based on the valued feedback we received from our stakeholders.

CONIO—=DI—TESGT—5T v 2024]1F. [UD—J)L—THEREE 2024] P01 7T A MEETHRU CVWDESGEEBROFTTHT—F(C
LU TEEDTVET, [UID—J)b—THhEREE 2024]®[Ricoh Group Environmental Report 2024]. D T 7Y A hEBHETTELEE L,
[CESGREICRADDBEVAT —I ML —[CCESRVCEK UIR— b E UCERBODESGUIR—T 4 VI HA RS AV 7ZSERO L ESGOIEBRIICE
EEL/‘F?EUD—EC‘I‘E%%_&)?L\%?O

SHBLERDNODCERZSECUEDORID DD PTVRESBICHDIRIDIWUEZND LT AT —IRILY —DEHREDHFEICET D
j\J_T—JHJ‘J—Jbtb—CL\:&iﬁ“O

Publication date F{THHA Scope of coverage IREXIRIER

September 2024 (Published every year as an annual report) Ricoh Co., Ltd. and its 242 consolidated subsidiaries (Ricoh Group (Global))

2024F9 B (FRREEUVTBEFT) Organizations covered by the data are specified in tables or graph.
HRRMUI—-BLOEE TR 2425 (VD—J)L—T20—) L)

Reporting period #R&ENRAH x-JSIICHSEREZHLTVETD,

FY2023 (April 1, 2023 to March 31, 2024)
2023 Z (2023FE481H~20245E3H31H)

The environmental data have been revised in part retroactively due to M&A

Third-party verification of data F—%DE=FIR:L in some regions, coverage changes, and accuracy improvement.
Third-party verified data are marked with []. M&A, T—5BUSEEIDZEE S IUREEGE _LICHL.
FE=BHREZRBLTVST—5I(C V] ZHIFTVET, BET—YD—EEBECHOCRELEU,

Company Data &#EXIER

Company name Ricoh Co., Ltd. Total number of employees
I —TRELEEH

3-6, Nakamagome 1-chome,

Head office
Ohta-ku, Tokyo 143-8555 Japan Asia Pacific
Representative director Akira Oyama President and CEO T(;J;J\"Dj»r Ve
(o]
Capitalization 135.3 billion yen (as of March 31, 2024) i
mna——
Number of consolidated companies 242 companies (as of March 31, 2024) chiE
7% 79,544
persons Japan
=ar HRAHUI— 5'3‘0/
AAFE Y HEREHAEXEFEA-3-6 Europe, Fy2023 °
N y Pp— Middle East,
R HERNTHRE KLR i The Americas
BA% 1,35318M (202443831 HIRHE) W‘Lm???'ﬁﬂ N
SEENRT AN - e 2424 (202443831 ) 21% 23%
Unit FY2020 FY2021 FY2022 FY2023
=Tivi 20214E3AH | 202243888 | 2023%E3F8 | 2024538
Lol persen 81,184 78,360 81,017 79,544
[apan pe“o” 30,369 29,454 31,800 31,064
 TheAmericas | person | 104200 | 1o | 10997 | 10500
Total number of employees B P 19,383 | 18648 19227 18239
JIL—TEEEH E , Middle East, Afri erson
B e el IS 16,136 | 15729 16234 16,867
Ch erson
I A /S . 6823 | | 65411 61351 >:483
Asia Pacifi erson
7Tj7ii';cjwa P e 8,467 7,988 7,621 7,831
Number of consolidated companies Company
BENRT A EEAHN it 22 22 — —
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Financial Data

Sales by geographic areas
HWERITE LS

Other

Z0Dfth
8.5%

Europe,
Middle East,

T —5

Africa 2,348,987 Japan
B P 7T U million yen =
26.6% Ehale 36.9%

The Americas
EN
28.1%

FY2023

Sales by business segments
BEHHRHT LS

Other

Zott
1.1%

Industrial Solutions ———————
AVIZARNITIYYa—r3VX

4.8%

Graphic Communications

il 2,348,987
J=52=5—v3vX million yen
11.2% 855H

Digital Products
FIZILTOYTTY
4.1%

FY2023

Digital Services
FIZIF—ER

78.9%

Unit FY2020 FY2021 FY2022 FY2023
B 20214E38HA | 20224F3AH8 | 20234F3AM | 20244388

f:f_%i o millon yen | 1,682,069 | 1,758,587 | 2,134,180 | 2,348,987
e millonyen | 753,041 | 705242 | 803,955 | 865,657

e fapen milionyen | 929,028 | 1,053,345 | 1,330,225 | 1,483,330

f%‘;j%%e°9raphic s The Americss milionyen | 36,609 | 443,647 | 600,836 | 659,783
SR e D e milionyen | 393,409 | 450,178 | 546,462 | 623,718
owe|miliongen | 9010 | 159520 | 182927 | 199,829

Digital Services millonyen | 1,376,613 | 1,428,192 | 1,684,356 | 1,852,847

dgarodscs | milionyen | o099 13172| 79648 | 95043

Sales by business segments® |cuphicconmunartors | millonyen | 159,909 | 157,082 | 234843 | 262,127
rsvesoutors | milionyen | o8 878 | 110701 | 113572 | 111,743

ove | omilionyen | ps58 | q9350| 21761 | 26327

Operating profit millonyen | (45,429) | 40,052 | 78,740 | 62,023
lﬁ‘g"ﬁ';sse“ millonyen | 1,887,868 | 1,853,254 | 2,149,956 | 2,286,175
:ﬁgg%/ﬁ%tgu%bé;;ﬂs;o owners of the parent ratio % 48.7 487 433 45 4
g el IR milonyen | 42,155 | 37,359 | 45459 | 53,267
ﬂ%?ﬁ%ézﬁgtion for tangible fixed assets milg%wmyen 45,389 39,851 41,995 44,020
X Dol milionyen | 90,387 | 96,721 | 107,749 | 109,899
;ﬁgﬁ;%;ﬁ&%?ﬁ;ﬁ;ndltures to sales % 54 55 50 47

BT )I—T1F2021 F4B1BRDHAHNY I Z—HIZBAUIc, TDfes. 2021 FELDEHED
BRI EIAVNEEEL TS, COEE(CEUT, 2020F LDV Th#MBEALICHETE
RUTW%,

*Ricoh adopted a business unit structure from April 1, 2021. Based on this new business
unit structure, Ricoh changed Operating Segment Information from fiscal 2021.
We have accordingly retroactively revised numbers for the corresponding period of fiscal 2020.

RICOH Group ESG Data Book 2024
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Basic Data EAIER

Governance FHIN\FVZ

Environment RiE Social #=

Concept of Sustainability vx7rrUF DEZ5

(] Refer to our website HL<EHITUAMA

Concept of sustainability https://www.ricoh.com/sustainability/sdgs/
YRAFFEUFADEZF https://jp.ricoh.com/sustainability/sdgs/

Materiality for the Ricoh Group https:/Avww.ricoh.com/sustainability/materiality/
IFUTVUT ¢ (BEEHRFRE) https:/jp.ricoh.com/sustainability/materiality/

Driving Sustainability for Our Future

The mission and vision of the Ricoh Group are as follows: “At
Ricoh, we empower individuals to find fulfillment through work by
understanding and transforming how people work, unleashing their
potential and creativity to realize a sustainable future.” This mission
is based on the founding spirit of “Love your neighbor” “Love your
country” “Love your work” (the Spirit of Three Loves). The Ricoh
Group strives for sustainability through a Three Ps Balance: Prosperity
(economic activities), People (society), and Planet (environment).

To realize a society that continues to develop while maintaining
a balance among these three Ps, it is essential for all companies to
actively play their roles. The Ricoh Group believes corporate growth
and the realization of a sustainable society are coextensive and is
committed to exercising leadership in achieving this goal.

Sustainability management structure

We have established the ESG Committee for the purpose of
continuously discussing environmental, social, and governance issues
faced by the Ricoh Group at the management-level and leading the
discussions on the quality enhancement of the entire Group. The
committee is a decision-making organization that meets quarterly
chaired by the CEO and consists of GMC members, including the
Internal Executive Director and business unit presidents*. The ESG
Committee deliberates on future risks and opportunities for the
business in the area of sustainability, identification of material social
issues (materiality), and setting of ESG targets.

*Internal Audit & Supervisory Board Members participate as observers

Business execution

Board of Directors

Monitor, supervise, and advise on ESG-related business plan, ESG management risks and opportunities
ESG[CRE T Dt BXRFTEDEEDS FUEESTEHITION T DR - 555 - BIS. ESG [CEHITHREVURY - BRI D8R - 855 - BE

RGO TR ZEY RADAT

UI—=J)L—T&. [AZZBL EZEL #ZEZEd] EWVSE
FEOIEE (S [CEDTE, [MFeo < ICEDRNESEZEIRU
DOFBHTET. NESTIRDRIENDFIEZZ A Rt RER
RKOHRZEDLD] CEZEFHMEBIEITRELTVE T, TD LT,
B g \EHRA I RDEZ, #2% (Prosperity). 1% (People).
HEREREE (Planet) D 3DMDPD/ TV AHURIEN TS [Three
PsBalance] &LTERLTWVET,

CD3DDPDI\NS Y AZEREDDHERE UKIF 2 RDEIRD
OIS, INCOEENBBHN AREZRIC U TWO<KIHENDDFT,
UI—2)b—T& EEORREFHRAEFHROERIEHTHD
DERA. FOHERICHIFCTU—I -y TZRELTVEFT,

YRAFFEVUT A HEER]

BIE -t - AN\ U ZADHFICHBITDEBEERE LN THEEE
WICER L. JI—T2EDREREMD LICDRKIFHENTESG
FEREHRBEULCVEY, ESGEERIFCEOEZERE L. #HA
R ESTIIN—TVRIAY FIZ YT 4 (GMCO) X)\—
EEYVXRRAZw N TUITFTY MO OB SN, UFEHIC—E
T DRTIATHETI, ESGEERTIF. YRAFTFEUT+
EFICBIFDBEDFROU R - P, EEHRFR(XT
U7 UT «)DFE. ESGEEODREZICOVTCERELTLET,
¥ HNEEENA T —/—ELTSMELTVETD,

ESG Committee

EBIT

President and CEO HEEHIES S

Internal Control Committee

HRHUTZE - CEO

Information Security Committee
EFaUT(RER

GMC
(Group Management Committee)

A O

. ﬁ’%ﬁﬁ
(FI—TRRIXINIZYF+)
Risk Management Committee
URIIRXIAVNEER

Investment Committee
BREAZER

Disclosure Committee
MTEER

ESGEER

Continuously discusses medium- to long-term environmental, social, and
governance issues with management to improve management quality
(held once a quarter)

REAR AV 2HBCH 0 ZPRGNSREZEEL )L CTRERCHRL. RS R LT
DIFIFB (4 HAC—FERaRE)

Chairperson ZEER

President and CEO
HEMTRR-CEO

Members  X2I/\{—

Chairperson, CFO, CTO, CHRO, Business unit presidents, Group headquarters function managers
Full-time Audit and Supervisory Board Members (attend as observers)
BR.CFO,CTO.CHRO. EYRRAAZVMIVIF YN I —THBHEREETS. RYEER(FTYF—/(—)

Ricoh Industrial

Ricoh Digital Ricoh Digital CR‘“’“ Graphic i

Services Products ommunications Solutions ya—
UI—-5571v0 YId—AVFZARIT I Ja—Fr—X
d=a=y—v3avx YUa—vavx

YI-FIFIY—ER VI-FIsLIossy

Ricoh Futures

Corporate Planning, HR, Accounting, Legal, Risk Management ESG Promotion
SCM, Procurement, PR/ IR, Trade, Information Security Collaboration Division
BEREEAF-EE ABUIITRIAVN B B T T
SCM-BE- IR BEHEA-EREF21UT 1

RICOH Group ESG Data Book 2024


https://www.ricoh.com/sustainability/sdgs/
https://jp.ricoh.com/sustainability/sdgs/

Materiality and ESG Targets
RTUT7VUT 1 (EBEHRRE) LESGER

Materiality and ESG Targets

The Ricoh Group positions ESG not as non-financial factors

but as “future financial” factors that will impact our financial
performance in the coming years and is advancing the integration
of ESG into its management strategy and management systems.
We review and set our materiality, which reflects our management
philosophy, mid-term management strategy, and stakeholders'
expectations, as well as the ESG targets as evaluation indicators of
materiality, in conjunction with the formulation of our mid-term
management strategy every three years.

Seven Material Issues and Strategic Intent
TODRTU7 T4 LHIENER

Materiality
RFUT7UT«

© To provide digital services that transform the way customers work, and help them improve productivity

| improvement and value creative.

L AETFTIZIDNT, BRSAPRIESIGEDEE, BEHD Fo< BEETDTIYILT—E &R L,
EEMEE - MEAEEXIET D

Creativity from Work
RS OES

Community and Social
Development
g - HBRDFERE

Resolving
social issues
through
business
BEEBEUR
SRR

Zero-Carbon Society

neutrality.
BRFRHEDORER

Circular Economy

| customers.
EREHEDRER ‘

Related Page
EN—y

English

ITFUFP T4 EESGHIZ

UO—=J)L—TTIE. ESGZEIFHFH TIFEL. MEFRDIFEIC
DIFNS [FREF] MBI CESGOREMEE, BEVXT
LNDREZEDTNERT, BEER - FHREHE - X7—7
ML =D SOBFZERIRUERTUT7UT « (BEEHRRE) &
ZDFHIIEIRE UCDESGBRZ. 31F & EOHRBIRE-ERD
RECEDEREL. RELTVET,

Strategic Intent
BRI

To contribute to the maintenance, development, and efficiency of community and social systems. We
. leverage our technical expertise and customer connections to expand the areas where we provide value.
| B XERERIT, il - RV AT LAOMRFRR. BR(ECERL. MEREREZEIAT D

© To decarbonize the entire value chain and create business opportunities by contributing to carbon

NN 2—F T —V26FOBRREICIDES. A—MYZa1— hIIINDERZEBUE YR AERZRIHT D

. To create business opportunities by building a circular economy business model for ourselves and our

BHBROBEDOT—F15—TI 0/ I—MEIRIETFIBEICLDOEIY R AR ZRIHT D

Responsible
Business Process

" To earn stakeholder trust by taking a holistic view of our supply chain and minimizing ESG risks in our
" business processes.

BESIEYRATOCROBE | | UTSAFIT—VRHAEMBLTE YRR TORADESGU R IRIMEERD, RF—IRILS—DEBREEET S
HOBUSE | Tosniftt if-sufficient ht lue creati that creates business to quick!
management Open - To shift from a self-sufficient approach to a new value creation process that creates business to quickly
Innovation resolve social issues.

infrastructure
BREEBROME

F=To4/R—vav Dk

Diverse and Inclusive
Workforce
ZARIE AV DIER

Executive compensation and ESG indicators

ESG indicators are incorporated into the remuneration of Directors
and Executive Officers to clarify management responsibility

for ESG initiatives and goal achievement. Please see page 11
Compensation for more detail.

HERERRIUDBRRZDECEHEToIC, BRIERZHRE UHTHBERIL 7O R ANDEHRZH D

To foster a corporate culture where diverse employees can demonsrate their potential and transform
. themselves and the company into one that is resilient to change.

SHRENDRT VY v VERBTEDREULZEH. BILICBVHE - ZHANEZEETD

R EIRAE ESGISIE

ESGOEDHHPERERICH T REFEZREICT DI
&, R PHITREDRMICESGIEEREZHHAALTVNE T,
SFBIE p. 11 IRENSER,

RICOH Group ESG Data Book 2024



Basic Data EAIER Governance FHIN\FVZ Environment RiE Social #=

16 company-wide ESG targets and progress linked to seven material issues (FY2023~FY2025)
72D TFUTUT«ICHI< 16 DESG BIREENS (2023 FE~2025FE)

BR=E DERRAMR

Resolving social issues through business

Progress and actions

o towards achievin
Materiality PLVEVRETTS 21st MTS ESG targets (for FY2025-end) achli:;(vzeoriZnts targets by FYZOZE
<FUFUF 4 2030 E1E RRHR R =

TR EBISESGRR (2025FER) | s rmee 0SB
[CAF Tt EERD#E
Customer survey scores’' 29% Japan 26%
North America
39%
Creativity Latin Azmerica
from Work Contribute to“Creativity from 65%* - -
RIS OB Work”for all customers to whom Europe 25% EZ?trmrga?ggegzglr?;ng
. we deliver value APAC** 17% regioFr)ws
'DECENT WORK AND INOUSTRY, NNOVATION =] ﬁ > “ = ”
8 fonurton: |9 oimerer fﬂﬁfE’E?f{;?Z)?’\'COJiﬁﬁo) [Fres5< BEE SO 9% aE 26% MR D BB KT
& DEE(CHBR
Jek 39% =
FEEK 65%
B 25%
APAC*? 17%
. Number of people to 20 million 17.94 million
Community and ) whom we have contributed | people people
Social Development Contribute to the enhancement | by improving social
ol R DRE of social infrastructure for 30 infrastructure
million people
S | 3,000 ADEERER FICER HESERARE) PR AL 2,000 A 1,7947A
we | Nl ﬁﬂéﬁ
GHG scope1, 2 reduction
rate (vs. FY2015)
‘ 50% 50.6%
GHGAO—71,2HRIZ (20154 L)
Reduce GHG emissions by 63% | GHG scope 3 reduction rate
zerocarbon | | fosopeandz and 0% o (. o
ociety . GHGRI—/3HHi5E (20154F L)
BiREHaO=E Switch to 50% renewable
electricity b Progressing as planned
Bk GHGRI—TJ1,2063% HIHEB £V Renewable energy usage SHEE B
23—T3D40%HIH ratio e TECEDEs
2 TRILF— 40% 33.6%
PRARNOREARIANI—LE | smmnomemErL+— ’ ’
tes=
Avoided emissions 1.4million 1.1million metric
metric tons tons
HIEEmE 1,400Ft 1,059Ft
. Virgin material usage ratio 80% or less
Circular Use resources efficiently across
Economy the _value chgin and redu;e the
i virgin material consumption .
EREHEORER rate to 60% or less OT— o 78.9%
35 EREAE 80%L
e RUn—F1—V e OREEWERE | TR eRLT
&,‘-')""" REOFRERERE0% AT

¥1 FTUY Y —EROEHEVTTTHRW D TeBZHEDEE
¥2 FEERIEY U1 —Ya BB ENRICUCHEE
K3 TIT I T4vD

*1 The percentage of customers who evaluated us as a digital services company
*2 Asurvey targeting solution customers in Latin America
*3 APAC:Asia-Pacific

RICOH Group ESG Data Book 2024
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Robust management infrastructure = EEEEnDiE(L

Progress and actions towards

Materiality 21st MTS ESG targets (for FY2025-end) FY2023 achievements achieving targets by FY2025
RFUTUFA 21RPHAIREMIRESGEE (2025FEXRK) 2023 ERIE 2025 EERERICEI oSS
HD#HE
Corporate Human Rights Informatlion and Improvement initiatives advanced
4 communication Self-assessments completed . s S
Benchmark score for identified priority issues
technology sector leader
eyl =@g o
CHRBZ 7" T8 —h T BT PEIAVNEIERT ﬁ;gﬁm“@%“%é@ﬁﬁmywﬁﬂ
BUE?:ES(;";:BLZSS Compliant with NIST SP800- 80% or more Continued to identify and Swiftly identified and assessed
- 171 Coverage of Ricoh's core assess information needing information to be protected
BEBOEIRZ business environment protection
TOERDHEE
NIST SP800-1714EHL 80%LE RETNEB/HROBEDBIO7E | REINEEROFEDIOT7EAX
SE=1" @ B EREEBIE) (—% 2R E e VhOREET
Low-compllance risk group 80% or more Clomplleted pulse survey for
companies high-risk organizations
BV TSAT7VRAURG 80%LLE BURAZHEBICHU T/ YVAT—
DI —T et 0 A KT T
Contracted joint R&D ratio
Open 25% 23%
Innovation HEWZR BRZNDITA -
| [ T e ST
Digital service patent
e o
application ratio 60% 54.7%
TV )Y —E AL
Ricoh Digital Skills Level 2 or 4,000 people 2,855 people
above rated employees (Japan)
Ud—FIFIVAFIL LNJL2BLE | 4,000 2,855A
DAB(ER) Progressing as planned
"""""""""""""""""""""""""""""""""""""""""""""""""""""""""""""""""""""""" S LB
Process DX Silver Stage- BEICHOES
certified employee ratio™
. . 40% 21%
Diverse and Inclusive| | ou2px o)1 t—25—o
Workforce REEBME
SRS A DIER T
Engagement score” Global: 3.91 Global: 3.79
5 i o 110 S Japan: 3.69 / North Japan: 3.57 / North America
g‘ «*) America: 4.18/ Latin ©4.00/ Latin America: 3.90 /
% America: 4.14 / Europe: Europe: 3.92 / APAC: 4.03
4.01/APAC: 4.15
IS —IAYRZOTY 20-/Ub: 3.91 20—/Vb: 3.79
H#A:3.69 /46K 4.18 /F@g | B4 3.57. /46K 4.00/HEK:
K 4.14FRM: 4.01,APAC: | 3.90/RRM: 3.92,7APAC: 4.03
4.15
Female-held managerial Global: 20%(Japan:10%) Global: 16.5%(Japan:7.7 %)
position ratio
LB R 20—)Ub: 20%(EA:10%) 20—)Ub: 16.5%(EM:7.7%)

*4 Corporate Human Rights Benchmark (CHRB): Institutional investors and nongovernment %4 Corporate Human Rights Benchmark : #EERENGON R U AERHEDEB A Z
organizations established this initiative, which evaluates around 250 global companies 7FT. 55— (REY, 7/ Wb, FiR,ICT, B31E)DJ 00—/ ULEEN 5K 2501 ZEEL
across five sectors: food and agricultural products, apparel, extractives, ICT manufacturing, CEH
and automotive manufacturing. %5 RIS S 2T U9 — C ABM SR T BEH RO

. o - . . . #6 JOTADXDECEDVW e TOTAUEXREDHDAMDERE (BHIFEEIRXI =D

*5 Ratio of patent applications related to digital service business to total patent applications. SRR A B

*6 Training rate of personnel with process improvement experience based on a Process DX %7 Gallup#dQ1 IMean 2OTESR

model (the denominator is the total number of personnel in the training target organization
of each business unit)
*7 Uses Gallup Q12 Mean score

RICOH Group ESG Data Book 2024
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Basic Data E7IEHR Governance H/\FVZR Environment IRiE Social #=&
Resolving social issues through business HBRERRER
To demonstrate how we “Align ESG with business growth” to our ESGEEEMEDEEMEE KD EFMICAT—IRILY —DE
stakeholders, we have identified businesses resolving social issues BRI oD, HAEsEn CEid 2EE S ZOEHSEER
and the amount of contributions we make and set sales targets (b L. 2025 EEETOE FsEEEDE LE L,

to be achieved by fiscal year 2025.

Social issue-resolving business and sales targets and FY2023 results
HRERERRIVERET EER - 2023 FERA

Pros per Ity FY2025 sales target: ¥1,050billion
AT AT EA FY2023 result: ¥926billion

® Office Services (Up 19% year on year)
® Smart Vision, eind others 20254 BiE 10]500{%':3
A 2003 = 9,260(8 (R4t +19%)
Creativity from Work | ® AX—hEyzy % e e
S DEE

\ /7& Planet
S aTRETE Sy
FY2025 sales target: " ~ kgl ﬂg#ﬂﬁ = FY2025 sales target:
HTH BFHEagERts . ® Eco-friendly MFPs .
¥50billion Zero-Carbon Society | - ol orin ¥450billion
FY2023 result: i R RORER ommercial printing FY2023 result:
. Community and ® Silicone-top linerelss labels g
¥20billion ® GEMBA* Social Development . @ Label-less thermal, etc. ¥315billion
(Up 54% year onyear) e Municipal solutions i HEORE Circular Economy ® RIECEAVE S (Up 102% year on year)
20255 BiF 5001%'33 o Educat\qnal solutions, etc. BEAHEORR o FHAENR B 202547 BiE 4[5001%=‘H
20238 R 2008F 250 ST T j003em = 3,15048M
(BiEth+54%) © EAH/Ua—YaY LAZAI (Fi4EH+102%)
o HF Y/ a1—3avE ® SNJVLRY =TIV F
*GEMBA: Maintenance and services for stores, warehouses, and other non-office sites
WA T AN ERRE USRS - T —ERE%E
) Refer to our website #HL<igvrTvAhn
Resolving social issues through business https:/www.ricoh.com/sustainability/solve-social-issues
EEEBOHRREER  https://www.ricoh.co.jp/sales/about/sustainability/solving-social-issues-through-our-business
Process of Identifying and Revising Materiality RTFU7UTFOFETOER
STEP 1: Identifying Issues STEP 1: 2280
In considering our mid-term management strategy, we evaluate CHERR IS DB (C T D . SIREEI D MEN SES L,
the impact of changes in environmental and social trends, such B . HaBEDE(ICEDEHDELEIHDZE, BLUH

as climate change and human rights, on our business activities, as
well as the impact of our business activities on the environment
and society, in terms of risks and business opportunities, and we

HOFEEBNRE - HRICH5RADFEZ, URTEEIRAK
ZOBERTIHMU. LT NEREZHH

identify issues that need to be addressed. STEP 2:BRREDBSTIRRIfT 1T

STEP 2: Prioritizing Issues i UfesBBIC U T, SDGs Compass®GRIZR Y 45— R,
Prioritize the identified issues based on international guidelines BIINITUT T 4 DEZHFEEERIWEHA RSA VU EEFE
such as the SDG Compass, GRI standards, and the concept 2. B REMER . BB AT — LS —D5

of double materiality, as well as management philosophy,
management and business strategies, opinions from external
stakeholders, and priority management risks in line with the risk

DER. URIRRIAY M IRAT LTHoCERREVU XTI
EOBFEIBMMITZITV. XTUTPUT 4 BRUESGEERDFRS

management system. The drafts of materiality and ESG targets ZFRL

are then prepared. STEP 3: i2EDEERTE

STEP 3: Management Decision NTUFPUT 4 BLUESGER(E. CEOZZEREL. &1
The materiality and ESG goals are deliberated and decided WELGE. SIS CRBSNBESGERRCTES - REL

upon by the ESG Committee, which consists of the CEO as the s _ y _ _ _
pon by . > o RS OMEERE S, BWRRCTERD L. BN
Chairman, all Internal Directors, and Executive Officers. These

decisions are made in conjunction with the financial goals of the STEP 4: BIRDFE - FEFIT

mid-term management strategy and are approved by the Board ESGERICHTOFRECEDREF, ESCRERCTRE MR
of Directors before disclosure. D_E. BFEFR

STEP 4: Performance Disclosure

Annual performance against ESG targets is disclosed annually by

the ESG Committee, after confirmation with management.
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Basic Data EZIEHR Governance H/I\FVZR Environment i3 Social #=

Corporate Governance I—iRL—k-H/I\FVZR

] Refer to our website #L<EFOITYAA

O—RU—MHINF VR https://jp.ricoh.com/governance/governance.html

Corporate governance https://www.ricoh.com/sustainability/governance/governance.html

The Ricoh Group is working to enhance its governance system in
accordance with social awareness and various stakeholders aimed
at strengthening competitiveness and continuously improving the
system while ensuring transparency based on corporate ethics and
legal compliance. In this way, the Ricoh Group will achieve continuous
growth, and improve corporate value and shareholder value.

The Ricoh Group established The Ricoh Way as a set of
guiding principles and values that serves as the foundation
for all our business activities. The Ricoh Way, which comprises
our founding principles and management philosophy (mission
statement, vision statement and values statement), is the
foundation of the Ricoh’s management policy and strategy, and
also is the basis of its corporate governance.

UI—=J)L—T. REEDEHZSTCEEEHEHIER
MREICEV. 2HRERAT —IRILT—DBFICIRA 5ND K
SIC. EEMEBOEEDFEMICEDE, BREDBAMZERERLD
D, BmEAHOEEZERLUCO—RU— b - HI\FVADFEIC
HOMEATVET, CNICKD. FhVEmR S EZMmE - #HREM
BOELZR > TVWEFT,

UO—=J)b—TF. EEEHOERLLDER - MEHRZ
V=214 EULTESHTVET., Ud—DxA(F TRIE
DfFf] BKRU [IBDEE - MIEBDEIFITE - FhcBED
MEER] TSN TWVET, BEDE - BisEU I—2 11
BOTRESNDLEE, UI—DIAFEENEI—RL— -
HINFVADRENEEZTI T

For the following items, refer to the 124th ordinary general meeting of shareholders. https://www.ricoh.com/-/media/Ricoh/Sites/com/IR/events/pdf/meeting124.pdf

TECIEE D (S M5 1 24 L ER A RIRECBA 2B EE L,

https://jp.ricoh.com/-/media/Ricoh/Sites/jp_ricoh/IR/events/2024/pdf/meeting124.pdf

Policy 75t

Basic policies for corporate governance (page: 43)

[O—RU—~-HI\F U RICBIT 2EANLEEZ 5] (P.41-42)

Structure il

Corporate governance structure (pages: 43-76)

[O—IRL—h- 73/ 24K ] (P.41-74)

Corporate governance structure
O—IR—h-F3)\F > 2 4l

. Inside director Outside / Independent director
ARE MIHSRE

Ordinary General Mee:c\igg of Shareholders

Appointed / Dismissed | E{E / fR{E

Outside Executive Meeting

HNERRH

HINF Y 2BHE

Board of Directors
W=
Audits

Governance Review Meetings
- ——=n

Appointed / Dismissed | E{E / fR{E

udit and Supervisory Board
BREs

s I3
Appointed / Dismissed | ={E /R {E

Judges appropriateness
of accounting audits

RETEEDBEIME DI

Independent Auditor
REEEA

= Cooperates
[]
| Nomination Committee 2 EEH ‘ 4 # f
f 1 Accounting audits H
. Reports i Compensation Committee SMES & ‘ Audits ' Internal control audits i
implementation ! [ 5 H ssten H
of operation e Advisory Meetings ERfi & i&s4& i W%g;ﬁuzﬁ :
EBITDRS ) : PR 1
Supervises BZE% 1 H
a a H Cooperates E Cooperates
Business execution / ey e
Control system v E
_ i Internal Audit Office =~ [®CZ7777=========--m-mmnd
SR G PISSIGENE SNAICE0 —J P A
HRBUTRE - CEO = " Cooperates
Internal Control Committee L bocooe ! E
GMC (Group Management Committee) = HEBHIEE S
BEAM (U—TYRIAYNIZVFA) e p——
ESGEER
Risk Management Committee
Disclosure committee UROIRIAINEES = Information Se_curity=EJmittee
s tFIVFIRER
HTZEER

Investment Committee
BREZRER

RICOH Digital
Products

ya— Ua— 957492

FILINIOIIY J=az=y—vavx

RICOH Graphic
Communications

RICOH Industrial
Solutions

Ud— AYHANITIL ya— ya—
YUa—yavx Fa—Fp—Z FIZNY—ER

RICOH Digital
Services

Global
Headquarters

RICOH Futures Platform

Jo-u
AYRIF—5—

TSvbhTA—L

Internal audits
PIBRESE
e e O I

Group Companies 7 )b—7&#
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Basic Data E#&IER

I Board of Directors Ei#&Ea

For the following items, refer to the 124th ordinary general meeting of shareholders.
TECIEE O[5 1 24 B ER M ERRIBETBA ZTHLIEE L,

Governance H/I\FVZR Environment RiE Social #=

https:/Awww.ricoh.com/-/media/Ricoh/Sites/com/IR/events/pdf/meeting124
https://jp.ricoh.com/-/media/Ricoh/Sites/jp_ricoh/IR/events/2024/pdf/meeting124.pdf

Election criteria for directors
BN DR A

Election criteria for directors (page: 77)
[ DR AERAE] (P.75)

Chairman of the board of directors
BB aER

The board of directors (page: 48)
IR =] (P.46)

Standards for independence of directors
B4R DAL MR A

Standards for independence of outside directors and outside audit & supervisory board members (pages: 93)
[#tHMREDIRITIEEAE | (P.90)

Diversity policy for directors
R DR MICBI T D77 8

Diversity policy (page: 77)
[A4I—=2F4(CDNTI(P.75)

Directors’ work histories and years of
service as director
B 1R DR FE - TEAEHARS

Election of eight (8) directors (pages: 8-31)
[ERf{ 82 BT D | (P.13-30)

Performance evaluation of CEO/ directors
CEO /RED) T4 —< A5

Evaluation of CEO and CEO succession plan (pages: 80-82)
[CEOFHEiE Y o tya> TS5/ (P.78-80)

Evaluation of effectiveness of the board

of directors
B 1% 2= D SR 3 1E FF

Results Summary of the Evaluation of Effectiveness of the Board of Directors During Fiscal 2023 (pages: 89-91)
[20235FE  EUHREDINMHEEROBE | (P.86-88)

Link between compensation and

medium- to long-term performance
RRABEE SR D EE)

Matters concerning compensation for directors and audit & supervisory board members, etc. (pages: 83-87)
TENfT - BB 1R DFRNEC(R2D 1A (P.80-85)

Claw-back provision
£0—\yoKEDER

Notice regarding introduction of a stock-based
incentive system with stock price conditions for

directors of Ricoh
https://www.ricoh.com/-/Media/Ricoh/Sites/com/release/2019/pdf/0222_1.pdf

(BRSO I DI AR EHE DEAIC DOV TOHEHSE ]
https://jp.ricoh.com/-/Media/Ricoh/Sites/jp_ricoh/release/2019/pdf/0222_3.pdf

Unit FY2020 FY2021 FY2022 FY2023
B 20214E38H8 | 202243888 | 2023F3AH | 20244388

Board of directors person
. JilGiizid A
Board of directors structure e B )
(As of March 31 each year) g;‘;;g;g?g%%gdem directors peion 4 5 5 5
BfRAEOBN (BFEE3BRER) | U e B e
Female directors person 1 1 1 1
SHLILEEE A
Number of board meetings session
AT B E 2 Lo 13
Board meeting attendance o
R AHEE % 100 100 99 100

I Audit and Supervisory Board E&®Es

Unit FY2020 FY2021 FY2022 FY2023
B 20215388 | 202253881 | 202343AH | 20245388

Audit & supervisory board members person
Audit & supervisory board |®8& | N s e e
structure Outside audit & supervisory board members person 3 3 3 3
(As of March 31 each year) SHHABER A

ERRROEN (SFE3RRER)

Female audit & supervisory board members person
SHLMEER A 0 0 0 0

Number of audit & supervisory board meetings

session

EERAREON &l 14 14 14 14
Audit & supervisory board meeting attendance o
B % 100 97 97 100

RICOH Group ESG Data Book 2024
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Governance Top
HIF VA b7

i

English

I Nomination Committee / Compensation Committee E&-BHMESS

Nomination committee members

Nomination committee structure

E2EH
(As of March 31 each year) Covtsdedrectors
IERERAOHR (EEE3AFER) St
Number of nomination committee meetings
wREESMEEO
Nomination committee meeting attendance
EREERLFE
Compensation committee structure g%ggsaﬂon commitiee menmbers
(As of March 31 each year) i
HNERA D (SEE3 AR Eeatilio

Number of compensation committee meetings
BNEE RO

Compensation committee meeting attendance
BHWEESTFEE

Unit FY2020 FY2021 FY2022 FY2023
B 202143888 | 2022F3HH8 | 2023%F3A8 | 20245388
6 5 5

peion 5

e ] I
session 6 8 13 9

e | 00| 00| o8| 100

Y J 4 1 5.

R I A 4
session 5 6 10 8

e | 00| 00| 00| 100

I Structure and Skill Matrix of Officers REFKHBLIURFIL—E

Governance and
risk management
HINFVR-
URIRRIAVN

Corporate
management and
business operation

BFEE RRER

Fields of expertise and skills
BERODH - ZFIL

male 514 / female %%

oy

Years
of
service

gy | BEERS

Nomination
committee

Directors X%

Finance and
accounting

Bi%5- A5t
T7AFTIR

Technology and
digitaliza%){)n

ity 75

Sustainability
YRFFEUT1

(as of June 20, 2024)
(202446 5205 R)

Qi @

O

Skills Notable fields of

expertise

WEITNEHEINH

Compensation
Committee

BHERE

000

i i i SCM and keti
EiglgguYamaShlta ‘ Non-executive Director FEUTIRE 12 [ ] o V V V SCM‘a;—r;'a:;:;nﬁg"
Akira Oyama [ ] Global marketing
KLl 8 e 3 v v V| o m—rras
. . Accounting, finance and
}-Ial‘kasf;l Kawaguchi ‘ 1 V investment management
H BA, DA VR AREER
izl Yelk ° Chairperson oftheBoard HUfREZR Finance and investment
ﬁeés%ﬂ/e\ e e Outside Director s 4 [ J ([ V V management
el Independent Director piivgidcl TPAFT VR IREERE
. . T = Information analysis / distribution

§§dﬁa;;ml Tani ‘ Qutideliecton ﬁfﬁﬁﬁ 3 ® Ch.air V V and communication
= Independent Dlrector WIrRE zE= BT /RS, OS2 —Yay
Kazuhiko Ishimura [ ] Oeat ; e,';en fn — gﬁi 2 o ® V V Technology and ESG management

3 F= e Chair g pooim
EH = =RE i, EsG
Shigenao Ishiguro | ® Outside Director prypy=} Global business and manufacturing
A% mE e e v v penesenent

. = S0~ UL IRR, B ETE
Yoko Takeda ) Outside Director MRS Economic/ financial analysis
EtEEl ;¥¥ . Independent Director JBNIRE 1 ° V V V P
Audit & Supervisory Board Members &%
Shinji Sato [} Finance, accounting and internal controls
— 3

{38 tR— e ViV 52, R175. POEBHRER
Kazuo Nishinomiya | @ SCM and production technology
e — it e v V| s min
Yo Ota [ J| Outside Director HAMEER 4 Observer V V Corporate legal affairs
XKH F [ ] Independent Director IIRE FIH—I— PESEE
Kunimasa Suzuki [ Outside Director HoeE . V V Global management and digital business
28K EIE [ I "dependent Director o] SO—IVUERE. FIFIEIRR
Toshihiro Otsuka o Outside Director RS _ Observer V V Accounting audit
KR 864 [ ] Independent Director IRIIRE AITT—)\— RETER

*The table above represents the skills possessed by each Director and Audit &
Supervisory Board Member that are deemed exemplary, and does not represent
all of their knowledge and experience.

¥ EEE—RRIFEHE - BEERDEITHIINCOAR - RBEERTHDTIFFL, RNEBHN
BAF)IERUIC,
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Basic Data E#&IER

I Compensation

Breakdown of Director compensation

BERMDAER

Type Name Internal Director
i) B ERE R TR HEPIERR

Fixed
BT

Variable (short-term)
ZE) ()

Variable (medium- to
long-term)
ZE) (hEH)

Basic compensation
BRI

Performance-linked
bonuses
XiEERES

Compensation for acquiring
stock
HRIVERAS B IFREN

Performance-linked
stock-based compensation
SRR TR BN

Governance H/I\FVZR

Outside Director
1S BN

Environment

RiE

Social

#H=

Compensation based on roles and responsibilities
B FJEICRUICIR

Linked to achievement of performance targets

FEERDENE(ED)

Comments
f&E

The entire amount paid is used for the acquisition of Ricoh
shares through the Executive Stock Ownership Plan
BREKAEBU a2z - OEUSICFS

Incentive to enhance corporate and shareholder value over the

medium- to long-term

PRSI SAMIE SR EMBDE DA 2T+ T

(Reference) Bonus formula for Internal Directors

(CEB)HARBRDES T4 —=

Calculation basis
HEETR

Certain percentage
of annual basic
compensation

(set by job grade)

FRBRHEHDO—E%
(WAL —RTEITRE)

1> ) )
Operating profit factor
EEFITRE
Operating profit target achievement rate
BRSSO BIRERE
Upper limit ~ Factor
R 204 T S
1.5
Standard
=2 1.0
Lower limit
TR 05 Performance
ES

Lower Target Upper

limit g limit
TBR  100% LR
80% 120%

Return on capital factor

BRI AR
ROE target achievement rate
ROEDERERE
Upper limit ~ Factor
R 204 S
1.5
Standard
B 1.0
Lower limit
TR 0.5

Performance
ES

Lower Target Upper

limit g limit
TBR  100% EBR
50% 150%

Not

included
HADIEL

(Reference) Formula for performance-linked stock-bases compensation for Internal Directors
(CEE) B R DEEES KB T+ —=25

Base amount of
stock compensation
by job grade / base

stock price
BHEIL—IR
PR IRENEAERR
BT

Compensation: Directors
B R AN

Compensation: Audit & supervisory board members

BB

Compensation of all employees and CEO compensation

CEOLHEDHMICHIIDHEE

TSR (versus TOPIX)

TSR({TOPIX)

Payment rate (%)
3HEER (%)

200

100

50

50 100

200

Compared to growth rate (%)

ARFEDRL (%)

Average annual salary of

TSR (versus peer group)
TSROHETZ T IL—2)

Payment rate (%)

ZHEE (%)
200 |- mmmpmm e
100 [-----1--- ‘
50 |----- j ‘
0 1 :
25 50 100

Rank (percentile)
IERL (X—E>5F1)L)

million yen
BAH

million yen
=Pl

employees: CEO
HETIIEHRM | CEORAM

91

ESG target (the Company'’s target)

200

100
80

1.05

ESG factor
ESGIR%K

DJSI Rating

ESGER(EHBR)
Payment rate (%)
3HEER (%)
1EEETI L A7 |
12 14 16

Number of items achieved

352

93

1:13

ERTERH

93

Unit FY2020 FY2021 FY2022 FY2023
Bifif 20214E3 A58 | 2022453851 | 20234381 | 2024381

431

102

1:18
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Risk Management U3y xk

] Refer to our website #L<EFOITYAA

Risk management https://www.ricoh.com/sustainability/governance/risk.html
URIIRIAVN  https://jp.ricoh.com/sustainability/governance/risk

As the environment surrounding the company becomes

more complex and diversified, the Ricoh Group positions risk
management as an essential initiative in appropriately controlling
the various internal and external uncertainties that surround the
group’s business and in implementing management strategies
and achieving business objectives. All group employees strive to
improve risk management.

TEZEMDOERBEDEMD DERKET P, UI—-IJ)IL—T
TlF TURINYRIAY N ZRHKICEHT DIHERADRCTEAHE
REZBEYICERL. BEURPEEENZZTLU VK ETAH
AIRDBHDEMEDS. ERBECTOBEATNET,

Risk management system
https:/www.ricoh.com/sustainability/governance/risk.html

Management structure
HEXE A

URIRRIAVNMEH]

https://jp.ricoh.com/sustainability/governance/risk

Risk identification
YRR

(pages: 48-62)

AnnualSecuritiesReport_124th.pdf

https:/Awww.ricoh.com/-/Media/Ricoh/Sites/com/IR/financial_data/securities_report/pdf/

Fiscal 2023 annual securities report “Business Risks”

2023F EAMEIZSREE[ERXRFOURT(P.41-53)
https:/jp.ricoh.com/-/Media/Ricoh/Sites/jp_ricoh/IR/securities_report/pdf/yuho2403.pdf

Risk management training

for board members
BREICHIDURIHE

members

https:/www.ricoh.com/sustainability/governance/governance.html

Training for directors and audit & supervisory board

"’REO—=2T
https://jp.ricoh.com/governance/governance.html

Risk Management Systems

The Ricoh Group's risk management systems can be divided into
two main levels, as shown in Figure“Risk Management Structure”
below.

1. Managerial risks, which are selected and managed
autonomously by the GMC for management items of particular
importance, within the management of the Ricoh Group

2. High-priority risks in each respective area, managed under
the responsibility of each organizational head of the Group
Headquarters or Business Unit (Group Headquarters Risks,
Business Units Risks)

By clearly defining the responsible entities across these two
levels, agile decision-making and swift actions based on different
risk levels become possible, and together form an integrated risk
management system. The management of some risks may be
transferred from one level to the other, due to changes in the
level of impact caused by environmental changes.

DRI LRI X MEH

UD=T)I—TDURIIRIAY NIRRT LITIE RR—=Y
D [URIIYRIAY MEFI] ORISR KDICKEL2DDE
h&obhET,
1.GMCHU =T )L—TDREICENT. EEELBLEER

SEEERZFANICGERL, EEITIERREURY
2. 0N —TERBERIFEIRAI Y FOZHEBROEATT

BEIND. BELYDEJEGICHIFIEEEN SV RT (T

W—TFHEURY - EIRRIZY NURY)

COD2DODEICKDEBRERZRECTDEEDIC. URID
LANILC EDOEEINERRIRE SRIFEEDEREEED . 2
T—DDURIRRIAY MIRT LEBRUE T, Ffe. RIE
ZEICR UTeHEEDELICE DT, BETHROURIDABR
BEZETVETD,
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Basic Data EZIEHR Governance H/I\FVZR Environment i3 Social #=

Ricoh Group’s risk management structure
UT—I =T URIRRIAVIMEH

President and CEO
HR#ITRE - CEO R
Group Management Committee (GMC) wEE
IIW—TIRIAYRIZYT1(GMQO)

Risk Management Committee*
URIIRIRX/NEER"
Committee secretarial office

ZESEBR

| Ricoh Group managerial
1 risk responsible divisions Managerial strategic risks Managerial operational risks
I = e EREEBIEURY EAEEANU—Y3F LIRS

Risk management managers and promoters

e00000 . ...
URIRRIAVNEEE HEEE C L LT ]

1 Heads of business units o0 | 1 Group headquarters o i )
: EYRZ1=y bR as . I I—THEOBFIR et a
! Strategic risks Operational risks [ Strategic risks Operational risks ! & ol
] WEEURY ARU—aFIURY = WIEURY FRU—aFIWURY SEEEE
B [ B I EEE
]
1 Business unit Business unit Group headquarters Group headquarters ®
! ESESEENN EESEES I —TFE HI—TAE a
1 EEEUZS charge of
] promotion
| Hiin
1
1
)
]
*Chaired by Executive Officer, Fellow, or a person in a similar role. HEERIFPTHREFCEFT7IO—-E
Risk assessment DR 5
We classify and assess each risk based on the degree of impact and UZODREE UTcBEDEEE  RAaB = ZFNZFNLANILSF
level of urgency in the event of a risk occurrence. L. EUZYOTHEET>TNET,
Risk levels Risk response
URoLANIL URIRRIAVN AN
Strategic risks Operational risks
HBRURO FXU—3FIVURY
Level of urgency Degree of impa(_-t"k1 . o Response measures have
Risks are quantified and : )
RRE (Impact on profit) controlled to the satisfaction of r.ed‘ii‘?d the risk and the residual
Degree of severity, greater than By N e decisi K risk*“ is within an acceptable
50% probability of occurrence ol € dedision maker. o range.
MIELEAL)., BERENS0%ERAD Gl 7o) URODBRICBESIEENER |05 e e
FHHENCTIAO—IENTVG, | ) e s
Within 30 years [ 1.0 billion or less A HEARERE DS,
30N 10EMMUT The overall risk picture is identified, tied to countermeasures, and
risk can be controlled / risk response measures are taken.
! NSNS, SRR DE, | hO—=)LTED !
Within 10 years 5 Up to ¥20.0 billion JX?U?%TZSM@TE FSHTEN, JREMDE, URIZI/MO—)LTED U
108 oot _ RORHEESNT U
Risk response - : o
— - UZ TS C Key elements to control / mitigate risk are identified and addressed.
Within 5 years . Up to ¥50.0 billion w UR57%& 30—V MER T BIcD DEBEERZREL WHRZHL T,
SELIA ~500%&M The potential events have been identified and at least one
countermeasure has been taken for each measure element.
Within 3 years Up to ¥100 billion S NBERDILEN TETH0, EWEERITHU. LB Dl
5L ~1,0004M Ut
Possible events are not understood, and responses are ad hoc.
Within 1 year Over ¥100 billion Response processes and regulations are not in place.
1ELIA 1,000fEM9#8 BESNDERDEERNMRTHEO T BHONERHEFO TN, Wit T
OERAPRIEDRER.
*1 Consideration of reputational damage and impact on business transactions # 1 ESHRE DSORGB EEER
*2 Residual risks: risk remaining after risk management (residual risk can contain H2IEEURD: UATRINEITZOURS (FEUATICE, BESNTWBWIRIDE
unidentified risk. Source: ISO31000 FNBHTENGD) HER IS Q 31000
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Business risks

EXEFDURY

Classes
UZU59%8

Ricoh Group's
material
management
risks
UI—2II—TD
BELBBRLEURY

Managerial
strategic
risks
ERRE
HIRURS

Items
URJIEH

(1)Transition of profit structure as a
digital services company
OFVFIT—EZADEEL TOUREHIE

DE¥AT

Descriptions
U DEHA

There is a risk of not achieving PBR of 1 if progress in transforming business structure
is not enough and business performance is affected by a decrease in printing
volume, resulting in delays in achieving the ROE of over 10% which is the Ricoh
Group's midterm goal.

FEBESOMRHER T FIREDRNCRDEFMPTEZRIS, hHINICERRL TS ROE10%i8
DRBITENHELDTETPBRIEEER CEEVIZIH B D,

Urgency| Impact

Risk
management
level
YZIT2IX
IR

(2)Acceleration of
digital strategy

@F I VEEED
HEENDR

' Practical digital talent
|RBWTIS VA
' Promotion of data
‘utilization

| ToORIEMMGE
' Achieving operational
“excellence
FRL—v3FI
IOV RADER

To accelerate the implementation of a digital strategy that leverages digital
technology and data, it is crucial for the headquarters and each business unit to
work together and continue developing practical digital talent, promoting data
utilization in business, and achieving operational excellence. Otherwise, there is a risk
that the Ricoh Group's performance and growth will be affected.
TGl E T — 5 7EER S BT VY ) VEBEOHEENTEICA T, AHEECBE TR 2y Mi—
&I, RERTIGIVLAV OB, BECHBF2T—FFERDHELE. 7 XU— aF)LIoeb
D ADFERBLE ML THTORINE, UI—II—TD¥ME. MRICRE ZRIFTURIDGDD.

(3)Establishment of R&D processes
as a digital services company
@FIVFIY—ERDEELTDRED

TOEADHEL

As a digital services company, there is a risk that could prevent us from achieving
higher returns on investment in technology by not being able to shift to a marketin

/ open innovation-based R&D process. There are also risks of losing corporate
credibility and missing business opportunities due to lack of ability to respond to ELSI
in Al applications.

FTIZIWT—EADRMEVT, N—T I VB F—T A /R—=23VEIDR&DTOERITT T~
TEFVTEITKD, T ECHBF HREFN DM LZERBE TEEVIRIDG D, Ffe. AIGRE
ETOELSIINAREICFDEEERAE FERRBAREDURIDH D,

(4)Information
security

' Compliance with
' NIST SP800-171
INIST SP800-171EHL

OWHEFUT .

| Adaptation of
‘information
'security
LEFAUT

To transform into a digital services company, the Ricoh Group is utilizing and providing
various digital services and digitalizing our internal operations. Based on this, the Ricoh
Group has established and operates the system to ensure information security, but there
are risks such as the following.

*Risk of non-compliance with NIST SP800-171
Due to the increase and sophistication of cyberattacks, a high level of information
protection is required. The United States government has established NIST SP800-

171, and the Japanese government has formulated the Defense Industry Cybersecurity
Standards (equivalent to NIST SP800-171). These standards are starting to be applied in
transactions with private companies. Non-compliance could result in business impacts
related to information protection, such as damage to corporate brand value and loss of
business opportunities.

eProduct security risks
There is a possibility of incidents occurring due to inadequate security measures
in products / services, which could lead to their misuse as platforms for attacks on
others. Furthermore, to protect customers and companies from the threat of incidents,
countries are strengthening security-related regulations. However, failing to comply
with changes in these regulations could result in fines and business impacts due to a
loss of social trust.

e Corporate security risks
Due to sophistication and complexity of cyberattacks, there is a risk that the Ricoh Group's
business operation system will stop / malfunction or business operations will be affected
by data tampering / leakage / destruction, resulting in suspension of business activities.

eFactory security risks
Traditionally, production factories had limited external connections, resulting in lower
cybersecurity risks. However, as DX has progressed in recent years, external connections
via IT networks are becoming essential for production processes. This increases the risk
of suspension of business activities due to cyberattacks targeting production systems /
facilities, resulting in suspension / malfunctioning, data tampering / leakage / destruction.

eData privacy risks such as personal data protection
Laws regarding data privacy and personal information protection (such as the amended
personal information protection law and GDPR) are being enforced in various countries
and are being applied to events outside the country (extraterritorial application). When
handling personal information / data globally, non-compliance with the laws of each
country could result in fines and business impacts due to a loss of social trust.

TIZ WG —EADEHNDEE(CEF, SFIFETIYIVT—ERADER =2t BHEHDT

VY NEDREISLZTOCND TD LT EREF2UT(Z MR T DI ERZERUEOME

ATVBD, IFDELIEURIDEH B,

*NIST SP800-171 REEHUR T 1 T+ )\—WEDEN - SEILICKD. BHREERIEDELIKEZ
RHSNBRRICEHD. KEBAFENIST SP800-171, BARKMIBHEESEY A ) \—tFa1UT (&
(NIST SP800-171E%) ZHRE. TNODEENRBEFHELDEG [CHBERASTUAH TS, K
EYPDIBE. HRFEICH T OBETE (BET SV NMAEDREEPE IR IERDTKLE) B
HEIDIREMEN DD,

e JOYINEFIVUTAURD EHiER /T —EZADTFIUT RN EE . ZDREICRDMEND
WREOBHEELTRATNDLEEDA VI TUNIRET HREMED DD, T, A VIT UK
DB OSBBRPOEEZTHICH. EEDEFIUT(CBIT HERHZRIELTVDD, &
RAEIDE(LICER TEFNCEICRDFIMEDSHLWVWPHENERDE NI DEEFEDFHE
IBOREMDD D,

o J—iRL—bEFaUTAURT I58ME - R E T DT A\ B KD, UT—T)L—TEHDFE
BURAT LDFIE/FRIEEN®. T—I DS A/ R,/ RIS EDEBHBORECKOBEE
ENELEDOURIDRES D,

e T7IN—EFaUTAURTHER EETBEABEDEHRAFIRSNTEcIEN ST A)\—
TFAUTAURIBDIED OIeHY IEEDXDEATECETITRYND — (LR DA BRE D ERET
BOWRBHEFEDDDH D EEVAT L/ RIFZET A N —KEICKDELL FRIFE®
T—IDRS RS TRIRISEDREICRDREERE L DUXITMMEES NS,

SBABRRELE, T—5TSANY—URT BETT YT 51 )\ —BROEANIEHREEC
B9 25 (BB N IERIRE A GDPRIEE) W TSN, BEENDERICE CEA (EHNER)
TNTVD. JO0—/UVTEAER EAT—5ZRORSICHIcDERDERICIRAUZA.
FIHEDOSILAWPHRVERDE NCIDBELENFKLE T DIUREMND DD,
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Basic Data E#&IER

Classes

URU54

Ricoh Group's
material
management
risks
UO—J)L—TD
BELBBLEURY

Managerial
strategic
risks
BREE
KU

Governance H/I\FVZR

(5)Securing, developing, and managing

human resources
OAM DR BR-EE

Environment RiE Social

Descriptions
UZ O DEHA

Achieving business transformation into a digital services company and continuing
to grow in the medium- to long-term heavily depends on human resources. In
particular, if the Ricoh Group does not continue to develop future management
personnel, there is a risk that the Ricoh Group’s business performance and
growth will be adversely affected.

TIGNWY—EADEHNDEEZEZRURIS, PRIANICHRZ I lF AMITK
EKIFLTLD. FITREROBEAM DBEREREL CITOKFNIE, UD—J)L—TD%E
1B RICBEEERIFTURID G D,

#H=

Al

(6)Responding to
ESG and SDGs
®ESG./ SDGSNDH It

iHuman rights

Decarbonization

| B

Resource recycling,
' biodiversity
ERIER SR

Responding to ESG / SDGs is an emerging objective with medium- to long-term
impacts on the Ricoh’s business activities. The Ricoh Group considers human
rights, decarbonization, resource recycling, and biodiversity to be particularly
significant risks. If the Ricoh Group does not take these measures to keep up
with competitors, it may not only have a negative impact to business such as

the loss of business opportunities but also cause a significant damage to the
Company such as loss of social credibility and damage to brand value.
ESG/SDGsADINF. U= )L—TDEEES WU CHRIANF EZRIFIHEIRT
THO. FICAE. BiR BREREVSREEEBLFIRIERR. FEBLTLD. NS
DI RVEFREITEND CEFED TODTEVEBBIERDIBKIEEE IR ANDBHE CEE
FET HARNEADKE. TS5VNRBEOBIREE, RHICRAKIEEZ S5 A 2T/ 5D,

(7)Geopolitical risks
DHBFURY

*As we conduct business activities globally, rising of political, military, and social
tensions in countries and areas may significantly affect the Ricoh Group's
business.

eThere is a risk of losing business opportunities due to geopolitical risks such as
tightening of national laws and regulations and geopolitical dynamics between
countries.

o J0— VL TREEH ZToCHD. SE - ZHEICHITDBCAN - TR - HANIEREDS
FOFBEICATEREEZRTT .

EEDERARI L. EREIDERSEDHBFEURIICKD, EVRAERZEBETDIRY
BENGD B,

Managerial
operational
risks
ERRE
FRU—3
FIVURS

(1)Long-term delay

‘Infectious diseases

and suspension in

supply of products

ORBOEMEEEN

L

' Earthquakes,
‘volcanic eruptions,
' typhoons

R EN-AE

The occurrence of unpredictable circumstances such as large-scale earthquakes,
tsunamis, floods, pandemics, suspension of supply, and geopolitical risk may lead to
the following situations and there is risk of losing business opportunities:

*Delay or suspension in the supply of parts

#Delay or suspension of manufacturing by factories

#Delay or suspension of transportation

#Delay or suspension of goods to sales companies

KFURIER, IR, UK BREDINK, B TS5 V—DHHGELESSUHBEURI(CKD
TRADBEEICKD LUFDISBFERDIFEL, EVRABREBLITDURIDERS5NSD,
o B RPHEDELEFLE

R R TIBDOREDELEPELE

X DIEIE > ELE

S BRFTERINDEHREIEPELE

(2)Large-scale
disasters /
incidents or
accidents

OENNDARUZIHKE

/BB

Japan: earthquakes,
 volcanic eruptions
| EIPY R TEA

Japan: wind, flood
or snow damage
W EKXEE

- Outside Japan: major
‘natural disasters,

" accidents or incidents
| ES RIRRIS B K
B BHER

The Ricoh Group anticipates the risk of large-scale natural disasters, incidents, and
accidents which may occur in Japan and outside Japan, resulting in human and
property loss that could severely impact business.

ERHN THRET DARIRSERNE B BHCBVT, AN/ PIREDLEL. BHITEL
WEEBZRFITURIZEBEL TS,

(3) Human resources related compliance
OANEEEIYTSA 7> AH

There is a risk of losing social credibility due to various compliance violations related
to human resources.
ABEREOEEIY TS5 7V RABRDFEEL. HAWERZEREIDURILEENEZS5ND,

(4)Risks related to Group governance
@IIN—THINSFVRICETDIRY

In an era of rapid changes in the internal and external environment, the Company

believes that strengthening group governance is extremely important to maintain

healthy growth. If the governance of the headquarter is not functioning properly,
the following risks may arise:

#The Ricoh Group may fail to promptly formulate policies and respond to new
risks associated with new businesses and changes in the external environment,
which may lead to ethical or compliance violations.

eInadequate management and supervision of headquarters over the governance
structure, operational status and business process of the Ricoh Group may lead
to the deterioration of brand image and credibility due to fraud and scandals
and increase the risk to the sustainable growth and enhancement of corporate
value of the Ricoh Group as whole.

HPRADREZREDBUVERICHBN T, EEPMRZEMF I DIDICT IV—THI\FVAD

BIEDFERCEETHDHEEZI TS, ADH/NFVADEYICTHEEL CLELEE, LITF

DEIFURIDEUDTTREMED BB,

SHTHRBEDONEBBERBDEALICHIFIEIRIITH U, JIV—TDFEHERE PRISHTRE(IC
TN, BTV TS5A 7V RBERICDIED DB G Do

oUT—I)b—TEHDA) 2V ADESE - ERRR. FHBTO BRI AT OBEEED
ATDEZAE, REPAEBLELEICLID T TURAX—IPEEEDE T, ZLTIIL—T2
FORFNERRACEEMMEDMH LIS T DURIDEEHEITTED,

For other risks, refer to the 124th ordinary general meeting of shareholders.

https:/Awww.ricoh.com/-/media/Ricoh/Sites/com/IR/events/pdf/meeting 124

ZOIRTDFMAIF 1 24EERMERRBETBA ZTHIZE L,

https://jp.ricoh.com/-/media/Ricoh/Sites/jp_ricoh/IR/events/2024/pdf/meeting 124
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Compliance 1751722

[ Refer to our website #U<FDITYAA

Compliance https://www.ricoh.com/sustainability/governance/compliance.html
AVTSA TR https://jp.ricoh.com/governance/compliance.html

UO—=J)—TCld. EBEITTELHARRAIPHEmEZE
NIl EZE AVTSATP VA EER. UD=J)L—TD&E
#HOTERAIE, Ud—J)L—TDERES SUNEEEDERIE
TEOREZEED U I—JI)I—ThFETERE] =2J)L—7
Z2BICRIEL. —AUED D HEBOEBDH CTHRERE(IGEST LTV
LC&EICBHTVET,

The Ricoh Group considers that “compliance” includes observance of not only
laws and regulations, but also company rules and social ethics. Therefore, the
Ricoh Group provides thorough instruction of each company’s action principle,
which provides the principles of Ricoh Group's corporate behaviors, and “Ricoh
Group Code of Conduct”, which indicates behavioral principle of directors and
employees of the Ricoh Group. Every member of the Group is concerned to
ensure all employees observe the principles in their daily activities.

Boundary Unit FY2020 FY2021 FY2022 FY2023
REBEH BAfiL 20214E3A8A | 20224E38H | 202343881 | 20244381

Number of serious violations of law or ficon G Globa)

incidents and accidents Ulglo g;LOUpj((g% a/\)w ca{;es 1
BASEDER. B BWFEEHY

Number of penalties for bribery and corruption | ricoh Group (Global) cases 0 0 0 0
TSR AR DS UI—II—F (IO~ L) #

Number of anti-competitive practices Ricoh Group (Global) cases 0 0 0 0
BEEERITR UI—2)L—7 (50— L) s

Cases of serious accidents involving products | Ricoh Group (Global) cases 0 0 0 0
EARRBEME UI—=2)Lb—7(F0—)\L) #

Number of code of conduct or ethics breaches | ricoh Group (Global) cases 17 37 31 16
TEHREDIER UI—2IL—7(F0—) L) s

Cenm off el Ricoh Group code of conduct
P~
AR conduct/pdf/code_of_conduct.pdf

https://www.ricoh.com/-/Media/Ricoh/Sites/com/sustainability/governance/compliance/code_of__

UD—J)Ib—TEETERE
https://jp.ricoh.com/-/Media/Ricoh/Sites/jp_ricoh/governance/compliance/code_of_conduct/
pdf/code_of_conduct.pdf

Coverage of code of conduct

£~ 5> B 0003 FI B All executives and employees of the Ricoh Group

UI—I)—TD2RE t%E

Ricoh Group code of conduct “7. Ensuring fair corporate
Bribery and corruption policy activities” (pages: 8-13)

B EEINAEICRE I B 8
conduct/pdf/code_of_conduct.pdf

https://www.ricoh.com/-/Media/Ricoh/Sites/com/sustainability/governance/compliance/code_of _

UD—J)b—TEETERE 7. RIELSEFEEEORE] (P.8-13)
https://jp.ricoh.com/-/Media/Ricoh/Sites/jp_ricoh/governance/compliance/code_of__
conduct/pdf/code_of_conduct.pdf

Whistle-blowing system

https://www:.ricoh.com/sustainability/governance/compliance.html

Whistle-blowing system
PIBRE R

BREERHIE

https://jp.ricoh.com/governance/compliance

Political contribution and other spendings (Ricoh Group)
KABSBLOZOMOZE (UI—IIL—T)

Unit
B3]
Lobbying, interest representation or similar million yen
—EEE =Pl
Local, regional or national political campaigns / organizations -
. million yen
/ candidates =5
BUaEEN BUAEMANDZH
Trade associations or tax-exempt groups (ex. think tanks) million yen
EFRRGD UL FIEERRIER (205> 015E) Elale
Other (ex. spending related to ballot measures or referendums) | million yen
ZOf (RSB AEL) =Pl
Total million yen
ast BhH

FY2020 FY2021 FY2022 FY2023
202153888 | 202253AH) | 20235384 | 20245388
0 0 0 0
0 0 0 0
76.4 75.4 84.1 79.7
0 0 0 0
76.4 75.4 84.1 79.7

Tax Strategy #iFHibs

Ricoh Group tax policy
https://www.ricoh.com/-/Media/Ricoh/Sites/com/governance/pdf/tax_policy.pdf

Tax policy
B

UD—2)L—TR# 58t
https://jp.ricoh.com/-/Media/Ricoh/Sites/jp_ricoh/governance/pdf/tax_policy.pdf
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https://www.ricoh.com/sustainability/governance/compliance.html
https://jp.ricoh.com/governance/compliance
https://www.ricoh.com/sustainability/governance/compliance.html
https://jp.ricoh.com/governance/compliance.html
https://jp.ricoh.com/-/Media/Ricoh/Sites/jp_ricoh/governance/compliance/code_of_conduct/pdf/code_of_conduct.pdf
https://www.ricoh.com/-/Media/Ricoh/Sites/com/sustainability/governance/compliance/code_of_conduct/pdf/code_of_conduct.pdf
https://jp.ricoh.com/-/Media/Ricoh/Sites/jp_ricoh/governance/compliance/code_of_conduct/pdf/code_of_conduct.pdf
https://www.ricoh.com/-/Media/Ricoh/Sites/com/sustainability/governance/compliance/code_of_conduct/pdf/code_of_conduct.pdf

Basic Data E#&IER

Governance H/I\FVZR

Information Security E#HtEzF1U7«

Environment i3

Social #=

] Refer to our website #L<EFOITYAA

Information security at the Ricoh Group https:/Avww.ricoh.com/security/management
UI—JIL—TDfEHREF1UT+  https://jp.ricoh.com/security/management/

The Ricoh Group formulates the “Information Security Basic
Policy” and the “Information Security Basic Regulations for
Products, Services and Solutions” and ensures that these policies
are fully known and understood throughout the group. We
strive to enhance information security initiatives based on the
international standards, require all employees to participate

in these initiatives and make sure that daily management and
continual improvement are carried out in the front lines. We also
encourage the development of products and services reflecting

the added value gained in the process and their active internal
use before presenting them to customers.

Ud—=J)L—T& TUD=JIL—TEREF2UT 1 EEXT
it BKU [AEm - U—EADEREF21UT «BETTH] ZE
O, JIL—TAICAATDEEDBIC. EENGEFIUT (1RE
([CEDE BREF1UT DEDESZRIELTVET . N
SOEDOEIZEESNODEEEMBEN (T, ]RE - B—HRTD
HADOEEEMGREZED D EEBIC. TNSZERELT
BEFANOMERMZBIE UcBHERE - U—ERDBEMAYFAE
PERZREL CWVET,

Ricoh Group information security basic policy
Ricoh Group information security basic regulations for
products, services and solutions

U= —TEiREFaUTBATE
AR U —EADBEREF VT BRI

https://jp.ricoh.com/security/management/outline/

Policy https://www.ricoh.com/security/management/outline
TIEE
Basic policy for personal information protection .
e P UT—OI—T BAERRERAS
(prlvacy po Icy) https://jp.ricoh.com/privacy/
https://www.ricoh.com/privacy/
Management structure Information security promotion system BT o R
HEEEA ] https://www.ricoh.com/sustainability/society/information-security-management-system/outline/ https://jp.ricoh.com/security/management/outline/

Internal / external audits
AEBEEE N EPEEE

ISMS certification status in Japan and overseas
https://www.ricoh.com/sustainability/society/information-security-management-system/activity/
https://www.ricoh.com/security/management/activity/registration_scope

ERSDBEEEUFIRIT
https://jp.ricoh.com/security/management/activity/
https://jp.ricoh.com/security/management/activity/registration_scope.html

Code of conduct for customer
information
BERBEROMOIRVICE T B1TERE

Ricoh Group code of conduct “8. Earning trust by proper
information management”(pages 15-18)
https://www.ricoh.com/-/Media/Ricoh/Sites/com/csr/vision/pdf/code_of_conduct.pdf

UD—J)—TEETERE
[8. BYFBMN RIA VN R DIERERFI(P.14-17)
https://jp.ricoh.com/-/Media/Ricoh/Sites/jp_ricoh/csrivision/pdf/code_of_conduct.pdf

Information security training
BHREFIUTAHE

Information security training for all employees
https://www.ricoh.com/security/management/activity/training

2REEEQFEREFIVTHE
https://jp.ricoh.com/security/management/activity/training.html

Information Security / Data Privacy

BREFIVT/ T—FTSA)INY—

Boundary Unit FY2020 FY2021 FY2022 FY2023
X SR &G (i 20214E38HA | 20224F3AH8 | 20234F3AH | 20244388

Number of serious incidents and
accidents involving information security
BIREFIUT A BAEH BHFH

Number of breaches of customer privacy
(complaints from outside parties)
BED TS )\Y—RE(CRT D REAIL

(OIEBHEB(CKRDHRIL)

Number of breaches of customer privacy
(complaints from regulatory bodies)
BED TS /\V—REICEITONREIL

GREIZHBICKDERIT)

Ricoh Group (Global) cases *
A5 )~ (G0~ UL) - 0 0 2 1
Ricoh Group (Global) cases

UT—2 b= (01 UL) o 0 0 0 0
Ricoh Group (Global) cases

UT—)L—(F0—10L) . 0 0 0 0

*Data Breach Caused by Unauthorized Third-Party Access to the RICOH Drive

Cloud Storage Service
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https://www.ricoh.com/sustainability/society/information-security-management-system/outline/
https://jp.ricoh.com/security/management/outline/
https://www.ricoh.com/privacy/
https://jp.ricoh.com/privacy/
https://www.ricoh.com/sustainability/society/information-security-management-system/outline/
https://jp.ricoh.com/security/management/outline/
https://www.ricoh.com/sustainability/society/information-security-management-system/activity/
https://www.ricoh.com/sustainability/society/information-security-management-system/activity/registration_scope.html
https://jp.ricoh.com/security/management/activity/
https://jp.ricoh.com/security/management/activity/registration_scope.html
https://www.ricoh.com/-/Media/Ricoh/Sites/com/csr/vision/pdf/code_of_conduct.pdf
https://jp.ricoh.com/-/Media/Ricoh/Sites/jp_ricoh/csr/vision/pdf/code_of_conduct.pdf
https://jp.ricoh.com/security/management/activity/training.html
https://www.ricoh.com/sustainability/society/information-security-management-system/
https://jp.ricoh.com/security/management/

Basic Data E#&IER Governance H/\FVZR Environment RiE Social #=

Environmental Management BEvxIXUN

(] Refer to our website #LEFOITYAA

Environment https://www.ricoh.com/sustainability/environment/
IRIE  https:/jp.ricoh.com/sustainability/environment

Our goal is to help build a society in which the impact on its BB ITREHRDRIE. BT HRIEEENIRKIRE
environment is maintained at a level that never exceeds the DELEREHDEENICHIZ DNCIREETT, TOEBEDI=IC. o
earth’s self-recovery capabilities. To make this happen, rather FER S BRI ER CI D B TR . ERNEES(C

than simply implementing environmental conservation activities,

. . oy 3 E ERNINEEI ZED DICHDEZRDERENEE
society needs to formulateclear-cut long-term visions and goals

that will guide the specific actions required. <9 )

At the Ricoh Group, we have set environmental goals for UI—=J)—TTE. BiFTZ[CA/o@EERE L T20304,
2030, 2040 and 2050 as milestones toward the final goal. We 2040%F., 2050 FDREERZHREL. BET7 I3 VISV
also determine action plans every year and promote sustainable ERETEUCBEBREEEDTED,
environmental management. MBS CHARDRRICERT B/, UI—JI—Tl& K

In order to contribute to the future of the global
environment and society, the Ricoh Group will make efforts with
a focus on long-term vision and clear goals.

HNEEY 32 EBREFERZR > TEBLTVER T,

Ricoh Group environmental declaration U —TBIEsS
Policy https://www.ricoh.com/sustainability/environment/management/policy https://jp.ricoh.com/sustainability/environment/management/policy
T3t Ricoh’s environmental principles EEHE
https://www.ricoh.com/sustainability/environment/management/policy/principle https://jp.ricoh.com/sustainability/environment/management/policy/principle
Management structure Environmental management system BIETRIAN
HEEELA T https://www.ricoh.com/sustainability/environment/management/system.html https://jp.ricoh.com/sustainability/environment/management/system
Environmental goals Environmental goals U~ — T DREER (20304 /2050 E1%)
REER https://www.ricoh.com/sustainability/environment/strategy/target.html https://jp.ricoh.com/sustainability/environment/management/target
EMS certification 1SO014001 Certification 15014001 DERETANS
BEIYRIAVNIRT LFRE https://www.ricoh.com/sustainability/environment/management/iso https://jp.ricoh.com/sustainability/environment/management/iso
Third-party verification Third-party verification of environmental and social data BEHAT - DE=ERI
FE=EREL https://www.ricoh.com/sustainability/verification https://jp.ricoh.com/sustainability/verification

Environmental management structure
BRIV RIANEERH]

Board of Directors ER#i{¥S

President and CEO $#tRBITRE - CEO

ESG Committee ESGEESR

ESG Promotion Division

Respective Divisions Affiliates
HEBFI EhERtE

Manufacturing Subsidiaries In Sales and Services Subsidiaries Regional Sales Headquarters
and Outside Japan in Japan Outside Japan

EA - BNEESH EAERST - Y—EZX&H BHRRTTRHE

Penalties and fines Boundary FY2020 FY2021 FY2022 FY2023

RIBER (8- 81=%) T REE 202143858 | 202243888 | 2023388 | 20245384
Penalties and fines concerning the Ricoh Group (Global) 0
. |
environment e e I A
RIECEATSE1E B 0
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Basic Data E#&IER

Eco Balance T1/\5x

Energy (oil equivalent) >
TRIVF—(FUmRE) 148ML
Electric power

. 272GWh ==

Amount reused and material
recycled to product

KPUI-A-XTU7IWISAD)UERE

16kt =)

Procurement of raw materials and parts

-The products subject to accounting consist of copiers / multifunctional

copiers, printers, production printers, digital duplicators, facsimiles, peripheral
equipment, office equipment supplies (including toners, toner cartridges,
copier paper, etc.), digital cameras,electronic components,embedded modules,
thermal media, gas alarms, projectors, video conference system, and scanner.
Business sites

-Regarding the amount of chemical substances handled, discharged and
transferred, data on substances covered by the Japanese PRTR Act is collected
from the Group's sites inside and outside Japan.

Logistics and transportation

-Data for Japan covers transportation of cargo shipped by Ricoh or our sales company,
Ricoh Japan. For data outside Japan, international transportation as well as some
transportation within the same area / country is also subject to the calculations.

Use

-Products subject to accounting include copiers / multifunctional copiers,
printers, production printers, digital duplicators, facsimile machines, projectors,
and video conference / web-based conference systems, electronic components,
and scanner.

For calculations, regional greenhouse gas emission coefficients (kg-CO2/kWh)
for electricity that are latest available are used.

Sources: (Japan) The Electric Power Council for a Low Carbon Society, Follow-
up Results; (outside Japan) IEA “CO, Emissions Factors.”

Collection and recycling

-Collected used products, consumables, and parts, which were reused and used
for material recycling. (Material recycling includes collected materials from
products from other companies).

-Calculated from amounts of reused materials and recycled materials (plastic / iron)
based on the data managed under the resource conservation targets of products.

Governance FHIN\FVZ

Logistics and transportation

Wi - EX

Use
&M

Environment IRiE Social #=

Ricoh Group (Global)
Paper 178kt
i
Metal
=R ok Procurement of Greenhouse gases
terial d t -
. —) raw ma irla sDa=n parts =l NSl 865kt-COzeq
e 55kt [RA% - BB e
il
Other
Z At 16kt
Greenhouse gases
e 226kt-COzeq
- Chemical substances 355
nergy discharge / transferred t
IXRILF— 3,295T) {LFYEHHE - BEE
Water 3112x10°m? NOx 50.6t
3 ! ; ; SOx 4.1t
Business sites -
Water reused and —) — W. =
recycled 254x10°m? e sl 2,234x10°m?
A - BAEFIAK
. BOD 5.4t
Chemical substances 1.032 .
(LB R e ’ t Total amount of discharged
matter generated 58kt
FrHFES
Total amount of landfill waste
ERNBEISE 0.3kt

Greenhouse gases
) R 449kt-COzeq

> Greenhouse gases
SRERRIA

120kt-COzeq

Collection and recycling
B - U1 T)b

= FEiE - BBREE
CBENRUREEER EBEK. T Y- TJOY Y3y TS — FIY)VERIEE.
T7OVZ Bl 47« AEEFER (M — M —hH— U v I PPCAIRIELE).
FIFIWAAS BEIZY MHAFBIZY M U—=TILXFT 4 7 HRERE. 7OV T
II— FUERBYRAT L AFvT,
= BEUR
ALEYEORIRE
=YD - B
CEREDI-EU DY v \UNEFEE LD BNEEELERBRES KU —EBE AR
EDBEENR,
= 5
CBENRREF.ESHKEER. Ty — TJOY 03 TUYY— FIY)VERI
W OPOVIV, JOVIVY— TUERB. BEIZy MERAFIZY b AF v,
BHOEEHRAZHHEF. B ICHRIFTOBEACOFHAHMZRNTHE.
HH AR (BRBEERFMARBHER 7407 v TEMH). B (EA: CO; Emissions
Factors)
CNSITMZ . HEBICHBFIREOFE FIE~MEER) ., DXV, TRILF—IZRCOLL
HNOBENRAXZEEE,
sER- U1 I
SRR GHERY/(—YEREERRIRL, UI-ZRITUTILUY A ZIVISER. (RTUT
WIS AZ)VICE U I—RHBLUAN SOERMBEZE. )
CRROBERNBFRERZECERELUCVDT—YZEIC. UI-RELBNMERE (TS

&0n

AF v -HIHSEH,

HIEE - BEEICDOVTI(E. ENDOPRTRNSRYEZ I O—/ L TESt,
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Unit FY20
B 202143

Input
ATk

Output
PRI

Procurement of raw materials
and parts
JEAT L B SR

Business sites
£S5y

Logistics and transportation
YR - X

Collection and recycling
BUR-UTA )L

Procurement of raw materials
and parts
JRATEL BB ERERhE

Business sites
E=E S

Logistics and transportation
LU RTPES

Use

A3

Water reused and recycled
FfEA - BEFIRK

Chemical substances
L2 EERE

Energy (Oil equivalent)
IRIVF—(FmRE)

Electric power
Bh

Amount reused and material
recycled to product

) I1—X-
RTUZIVUYA )UERE

Greenhouse gases
IBREMRIR
Greenhouse gases
TBENRAR

Chemical substances
discharge / transferred

{EFMEHHHE - BHE

K

Total amount of discharged
matter generated

Total amount of landfill
waste

FERMRLINDE

Greenhouse gases
TBENRAR
Greenhouse gases
IBREMRAR

1,000t-COzeq

Environment Top

BiE b T

e

BA3E

20 FY2021 FY2022 FY2023
BHA | 202253 AH] | 202353 HHA | 20244388
202 196 198 178

*Past figures have been revised due to improved date accuracy and M&A in some regions

BT —FHEEM EEMRAICHWLBEDHIEZNET LI,
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Basic Data EZIEHR Governance H/\FVZR Environment RiE Social #=

Energy Conservation /
Prevention of Global Warming #I=x-gBtRiit

Energy consumption by category Energy consumption by category (TJ)
IxRIVF—TEERIERE TRIVF—IEERIEREHER (1)
) 5,000
Kerosene ~ Heavy oil A
Papi ASEH Town gas
0.1% 1.5% HHHR
8.2% 4,000 3,697 11
. >7 3,475 ,19 3,519 ¢,
. Natural gas / LNG 52 ‘ 3,295M ,
Electric power FRAZ - ING 49
purchased —22.0% 3000
BAES ? ! g 724 749 724
33
47.9% LPG 4 - _38 34
1.0% > 300 <105 244
y / 00 47 51 a1 39
el Light oil 2 7
0.19% ey
o 7.4% 1,000
Gasoline
AYUY
o, )
1.2% 10.6% 0 FY2020 FY2021 FY2022 FY2023
*Scope of data collection: Ricoh Company, Ltd. (production and non-production XN REE HXA U I— (EE-IFEESER)  ENNEERERYT ERNNIFEERERYT
sites), production subsidiaries both inside and outside Japan, non-production GEBRR) B ) )
subsidiaries both inside and outside Japan (main sites) HT—INN—F AT —I1F UI=T I —T2ED I LEN) L TVET,

*Data coverage: This data covers more than 99% of Ricoh group's entire HEB=EARIL) \—5 1 99%
operations.

*Third-Party verification ratio: 99%

Energy Unit FY2020 FY2021 FY2022 FY2023
IxILF— B 20214E38HA | 20224F3AH8 | 20234F3AH | 20244388

%T:ifa' calories 3,697 3,475 3519 | 32950
Kerosene

[ | e 1) 11 10 2 2
Heavy oil A

L[y T 57 52 55 49
Town gas

et T 370 357 331 271
Natural gas / LNG
FIRHR-ING T 844 724 749 724
LPG 1) 33 38 37 34
;%ht oil T) 334 300 305 244
Gasoline

gy 1) 350 317 328 349

. e ™ 47 51 41 39
X

. T 0 0 2 2

I |£/eciric power purchased 7 1652 1626 1669 1579
A ==5

RICOH Group ESG Data Book 2024
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Third-party verified data
B=EBRASEST—F

4|

Energy

IRIF—
Total non-renewable energy consumption (including
non renewable fuels, non renewable electricity and
steam)
FFBEMRETIRILF—ERE
(GEBETIREIRKL FFBENREE N R E20)
Total renewable energy consumption
BEREIRILF—(EHE

MWh

MWh

947,274

82,057

850,719

118,481

832,636

144,555

Unit FY2020 FY2021 FY2022 FY2023
B 20214E38HA | 20224F3AH8 | 20234F3AH | 20244388

762,214

152,993

Electric power used

BNEAE

FY2020
20215388

FY2021
20224384

FY2022
2023384

FY2023
20244384

Total electricity*'’

% =><1

Renewable electricity
BAERRETR)LF—HRDES
Renewable energy ratio*?
BLERATRET R ILF—HE™

MWh

MWh

%

474,278 468,872 479,622 | 455,054
82,057 118,481 144,555 | 152,993
17.3 25.3 30.1 33.64

*1 Past figures have been revised due to improved date accuracy and M&A in some regions.
*2 Renewable electricity that comply with the RE100 criteria.

1 —BRE DT —FHEEE EEMRAICHVBEDHIBEZLEILCWVE T,
%2 REV00E#(OEE I HBEAEETRILF—EROES

Power generation Unit FY2020 FY2021 FY2022 FY2023
RES B 202146F38H | 202243888 | 202343HH | 2024385

Total power generation
e

Off-grid power

BHRHEB

Solar power

V—S5—%8
Cogeneration
J—Yrxrb—ray

MWh

MWh

MWh

16,964 17,191 19,981 20,014
111 67 289 381
1,884 3,952 3,732 3,601
14,969 13,172 15,961 16,031

Greenhouse gas emissions (Scope 1, 2)
SEEWRARGHHE (Scope 1,2) #iH
(t-COz2eq / 100 million yen)

(1,000t-CO2eq) (t-COzeq/ &)
800 20.0
17.2
14.9
600 15.0
11.7
9.6
400 10.0
290.0 TG
200 R 146.5 134.4 118.8[7 50
5. —4.7M]
110.5 102.8/4
0 FY2020 FY2021 FY2022 FY2023 0.0
[ : Scope 1 Energy related CO, IHRILF—IZHCO,

[ : Scope 1 Non-energy related greenhouse gas emissions (CO. equivalent)*'
FETRIVF—IERGHG(CO, ) ™!
“Scope 2 CO; Market-based ~¥—4whR—2C02

—o— Emissions per sales unit HHHETT LEREA

*Scope 1: All direct GHG emissions from the Company's own manufacturing plants, offices,
vehicles etc.
*Scope 2: Indirect GHG emissions from the consumption of electricity and heat, purchased
by the company
*Scope 3: Emissions in the supply chain of business activities (excludes GHG Scope 1 and 2)
*1Past figures have been revised due to improved date accuracy and M&A in some regions.
A= TBEHOTE S T A EMEED SEEFHESNHGHG
K2AT—T2  BHDEALCE-BHDEBICHIGHG
¥2O—T3: REFHDY TS FI—VOHFEE(GHGRO—1,2%k<)
— BRI (DT — & FEE I _EEMRAICHEWVBEDHIEZNEI U,

Greenhouse gas emissions (Scope 3) (1,000t-COzeq)
SREDRAZAHHE (Scope 3)##£ (1,000t-CO=eq)

2,500
1,591
2,000 1,585 1,522 e 1 434.
137
1,500 e 20
406
1,000
955
500
0 FY2020 FY2021 FY2022 FY2023
I : Procurement  #8Z [ : Transportation &% ‘Use f£R

*Scope of data collection: Procurement, use, and transportation categories*'
SOUREHE | BE A wEaT U

*Scope of data collection: Ricoh Company, Ltd. (production / non-production
sites), production subsidiaries inside and outside Japan, non-production
subsidiaries inside and outside Japan (main sites)

*Data coverage: This data covers more than 99% of Ricoh group's entire
operations.

*Third-Party verification ratio: Scope1 CO,: 99%, Scope1 Non-energy related
greenhouse gas emissions (CO; equivalent): 100%, Scope2 C0,:99%, Scope3
Cat.1,4,11 COz: 100%, Total: 99%

*Non-energy related greenhouse gas emissions: Carbon Dioxide,Methane, Nitrous
Oxide, Hydrofluorocarbons, Perfluorocarbons, Sulfur Hexafluoride, Nitrogen
Trifluoride and CO; by solvent combustion (toluene and ethyl acetate)

X T —YINEEE MR I — (EEIFEERER) BN EERERYT BRI ERERT
(FEFHR)

#%TF—Y NN —F  KF—FE. U= )L—T2HD 9% E=EH/\—LUTWFET

¥EE=FREIH/\—Z  Scopel CO,:99%. Scopel FETR)LF—IERGHG(COARE) : 100%.
Scope2 CO,:99%. Scope3 Cat.1,4,11 CO,: 100%. &5t : 99%

#IETR)VF—HZEGHG : CO2. CHai N2OL HFCs. PFCs, SFe. NFs, BRUAEI(NVIY - BEEETF)L)
JRREHCE CO,
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Basic Data E#&IER Governance H/\FVZR Environment IRiE Social #=

Base Year:
Greenhouse gases emissions Unit FY2015 FY2020 FY2021 FY2022 FY2023

BEMNRARHHE BAfi] Eiéﬂi:égwﬂi 202143888 | 202253888 | 2023%3A8 | 2024538H
3H¢

Energy related CO, : _
TRLE—EEco | atatiaeni: I N o) 197) T0s) 10288
Non-energy related greenhouse gas 47 6.3 50 47
Scope 1 |emissions(CO, equivalent) (PFCs) * 1,000t-COzeq — 0.6) (1.4 0.6) © 5')
FIFLF—EEGHG(COBM) (prcs)® | | | " s B T e I
Total (ScopeT) 1,000t-COzeq — 117.3 116.0 1155 |  107.4%
Scope 1&5t
CO; Market-based (Location-based) _ 172.7 146.5 134.4 118.8
SCOPe 2 | (6, vy kR (O —/3R—2) 1,000t-COzeq 214.6)| (207.6)| (204.5) | (191.8)"
Total |Total (Scope 1and 2) 1,000t-COzeq 457.9 290.0 262.5 249.9 226.3
=1 Scope 1,245t
.. . t+CO=eq/
ErEetons e e e 100 millon yen — 17.2 14.9 117 96
BHHESE FeREN t-COzeq/ 3
Reduction rate (Scope 1 and 2) vs FY2015 o .
Scope 1,2HI#ZE (2015FE L) % 36.7 42.7 454 206
Scope 3 (procurement, use, and transportation categories) )
Scope 3 (BE-EF- BN ) 1,000t-CO=eq 2,333 1,585 1,522 1,591 1,434
Reduction rate (Scope 3) vs FY2015 o -
Scope 3HIEIZE (20155 EL) & 32.1 348 31.8 38.5

*The scope of third-party verification covers 'Ricoh Co., Ltd. and 10 sites of 7 production companies within ¥ FEEEREIEE TS I—+U - — T OERNEEREST7HD10T A ~
the Ricoh Group, both Japan and outside Japan.within the Ricoh Group, both Japan and outside Japan.

Base Year:

Scope 3 emissions Unit FY2015 FY2020 FY2021 FY2022 FY2023
Scope 3 HiHHiE B3I EMEFI00165E | 20215E3AHA | 20224E3A8 | 2023£%38H | 20245381

388

Purchased goods and services

Cat.1 BALLBE § X 1,000t-CO%eq 1,265 955 924 992 865
Capital goods ) .

Cat.2 D, 1,000t-COzeq 134 113 152 186
Fuel- and energy-related activities not

Cat.3 |included in scope 1 or scope 2 1,000t-COzeq — 51 48 45 42
Scopel, 2 [CEFIMEVARI RO TR)LF—EEEE)
Upstream transportation and distribution )

Cat.4 k. (L) 1,000t-CO%eq 494 406 461 463 4494
Waste generated in operations § .

Cat.5 o B Y 1,000t-COzeq 2 2 3 3

Cat.6 Ed‘;é'”ess el 1,000t-COseq — 5 9 14 20
Employee commuting § _

Cat.7 Ay 1,000t-CO,eq 56 52 63 65
Upstream leased assets ) _

Cat8 |\ e ) 1,000t-COzeq (N/A) (N/A) (N/A) (N/A)
Downstream transportation and distribution § o

Cat.9 Bk, B (TR 1,000t-CO,eq 0.1 0.1 0.1 0.1
Processing of sold products ) _

Cat.10 BRI AL T 1,000t-CO,eq 12 12 12 10
Use of sold products

Cat.11 Rt 1,000t-COeq 574 224 137 136 1204
End-of-life treatment of sold products _

Cat.12 Ty 1,000t-CO,eq 28 28 30 27
Downstream leased assets o

Cat.13 B (T5) 1,000t-CO%eq (N/A) (N/A) (N/A) (N/A)
Franchises .

Cat.14 L e 1,000t-CO,eq (N/A) (N/A) (N/A) (N/A)
| t t

Cat.15 é‘gs ments 1,000t-COseq — 9 9 1 3

Total(Scope 3) 1,000t-COseq — 1,882 1,795 1,911 1,790

cope 3 &5t
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Third-party verified data
B=EBRASEST—F

CO, emissions in logistics by Ricoh Group

Unit FY2020 FY2021 FY2022 FY2023
B 202143888 | 202253888 | 2023%F3AH | 2024538

MRICHTBCOHEHE
Procurement logistics )
EEmT 1,000t-COzeq 67.7 69.2 74.9 85.2
Domestic logistics )
o 1,000t-CO,eq 27.5 29.0 27.5 28.3
International logistics between business sites
T 1,000t-COzeq 211.6 245.8 239.9 199.6
Outside Japan logistics within the same area / country )
BT 1,000t-COseq 99.5 116.9 121.1 136.3
Total 1,000t-COseq 406.3 460.9 463.4 449.4
[s=)=]
CO; emissions during product use FY2020 FY2021 FY2022 FY2023
BREEAROCOHHE 20214E3AH | 20224F3RH | 2023388 | 20245385
CO: emissions during product use )
R BREBNOCOHEHE 1,000t-COzeq 224.0 137.0 136.0 119.9+
Avoided emissions Unit FY2020 FY2021 FY2022 FY2023
HIim S E XA B 20214E3AH8 | 20224F3RHA | 2023388 | 20245385
Provision of energy saving products )
STl B 1,000t-COzeq 244 197 226 240
Provision of digital services )
95— E R 1,000t-COseq 124 762 752 754
Resource saving of products )
Py, 1,000t-COzeq 64 74 67 65
'Lc;‘;al 1,000t-COzeq 431 1,033 1,045 1,059
[=)=]

Resource Conservation and Recycling
gER- UYL

Product
KD
Policy Ricoh Group Plastic Policy for products UI—DI—TRBTISAFvIF8
Tt https:/www.ricoh.com/sustainability/environment/circular_economy https://jp.ricoh.com/sustainability/environment/circular_economy

Take-back program
BURTOTS I

Reuse and Recycling Program
https://www.ricoh.com/sustainability/environment/circular_economy/initiative_recycle

Ricoh Global Recycling Initiative

https:/Awww.ricoh-return.com/

Ud—R-UPA2)LTOTS
https://jp.ricoh.com/sustainability/environment/circular_economy/initiative_recycle
J0—)UVRREIRTOT S

https://www.ricoh-return.com/

Own recycling facilities
BHOUY 1 7)UiEER

Global Network for our reuse and recycling activities
https://www.ricoh.com/sustainability/environment/circular_economy/initiative_recycle

UI1—=R-UYAI)LrvND—2

https://jp.ricoh.com/sustainability/environment/circular_economy/initiative_recycle

Participation in industry networks
EFREEADME

Efforts to promote reuse and recycling activities
https:/Awww.ricoh.com/sustainability/environment/circular_economy/initiative_recycle

EFREF RYNT—INDS

https://jp.ricoh.com/sustainability/environment/circular_economy/initiative_recycle

Unit FY2020 FY2021 FY2022 FY2023

Bifi 20214E3RH | 20224F3R5A | 2023388 | 20245385
;gg);};;;jﬁggg materials used in products ; 77.729 70,863 79,522 | 61,569
Virgin material usage rate of products” % 90.7 87.9 849| 789
;;;;;;g;g;:;;i%contained in the products ; . 37,552 43,760 32,043
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Basic Data E#&IER Governance H/\FVZR Environment IRiE Social #=

Unit FY2020 FY2021 FY2022 FY2023
B 20214E38H8 | 20224F3HH8 | 20234F3AH | 2024438

Collection amount of end-of-life products*?
D . pdated I Ahed Tt
'Main unit / Accessories .
Nt EDE t 35,102 38,439 26,791
Supplies _
BT t 10,696 11,109 10,947
Parts
=y t — 1,907 1,609 1,669
Reuse / Recycle / Energy Recovery Vqume*3
B L I - topar| dbaal]  osss| 3T
iMam unit / Accessories -
b DR t 34,047 37,517 26,619
‘Supplies .
BT t 10,301 10,784 10,699
Parts
iy t — 1,873 1,587 1,658
Reuse / Recycle rate*3 o
U — 2Lt L % 84.4 84.1 83.9 77.5
%Main unit / Accessories _
bk R t 94.7 95.1 93.5
%Supplies .
554 t 47.7 43.6 37.1
Parts
[hain t — 92.8 93.3 86.0
Energy Recovery rate*3 o
T ) (s % 13.1 12.8 13.6 21.4
'Main unit / Accessories _
ek T t 2.3 2.5 5.9
‘Supplies _
BI54 t 48.6 53.5 60.6
Parts
oy t — 5.4 54 13.4
Incineration / Landfill rate*? o
swppesrcs” | S I R . A v
%Main unit / Accessories _
Kt D t 3.0 2.4 0.6
‘Supplies .
54 t 3.7 2.9 2.3
perts t — 18 14 0.6
Percentage of products sold last year that can be reused or
recycled* % 97.5 96.9 97.5 98.9
BRAFEUY A0V TEDRBOBIE
Percentage of products and materials that were actually
reused or recycled by own operations*3 o
EESNCHBOEEH TN TS, ERICBAIRFIUT A IILENHBB IV % A0 ey we 2o
MRIOEIG™
Financial benefl_t for tal_<e-back program(Sales in the products Billion yen | Approx. 30 | Approx. 30 | Approx. 30 | Approx. 30
and parts recycling business) rast %300 4300 %300 4300
OINTOJ S ADEHITH IS T RFNFER :

*1 Virgin material usage ratio of products: The ratio of virgin material usage to
total input resources

*2 Post and pre consumer recycled plastic, and reused plastics

*3 From FY 2023, we have partially modified the aggregation method for Outside
Japan data to im prove accuracy.

*4 Percentage excludes items that are technically 100% recyclable but are
actually incinerated or landfilled in consideration of social infrastructure, cost,
and other factors.
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Third-party verified data
B=EBRASEST—F

Water
X

Policy Water Policy KICBE T 258t

sk https://www.ricoh.com/sustainability/environment/water https://jp.ricoh.com/sustainability/environment/water

Water data (1,000m?)
KEHET—%4 (1,000m?)

6,000

4,000 3,266 3,184 3,170 3,124/
2,418 2,412 2572 2,234[7]
2,000
296 234 252 254 V]
0 FY2020 FY2021 FY2022 FY2023
I  Water withdrawal KERE

I : Water discharge  #EkE
. Reused / recycled volume  FB{ER-BLEFIAKE

Water withdrawal

KERE

"""" TapWater
K

Industrial Water
TZRK

Ground Water
H#RK

River, pond Water
JIL/ stk

Rainwater
MK

Water discharge
HokE

Surface Water

S TEEDRFERZKE

Ocean total discharge
BANDERZFFK

"""" Subsurface / well total discharge
HTRANDFEK

"""" Beneficial / other use total discharge
BAASNIEERK BEEK)

Reused / recycled volume
BER -BENRKE

Reused / recycled rate
FERA - BERFEKE

Water Consumption
KHES

*Scope of data collection: Ricoh Company Ltd. (production / non-production sites),
production subsidiaries inside and outside Japan, non-production subsidiaries inside and
outside Japan

*Amount of water withdrawal represents the aggregate amount for municipal water,
industrial water, groundwater, river and pond water.

*Due to improved data accuracy, we have revised the data for water withdrawal, reused /
recycled volume and reused / recycled rate starting from FY2020.

*Reused / recycled rate: reused / recycled volume / (water withdrawal + reused / recycled volume)

*Data include estimated values.

*Data include estimated values.

*Data coverage: 92.8%

*Third-party inspection ratio: 88.7%

MONREE: MR I— (EE - JEEESRERN). BN EERER Y. BN SEEERERYT

AR (BUKE) (3. #BATAK- THEAK- K- IL/hK- KOG

XOKERE BRA BEARKE. BIOBREA BEMAKEET —5OREEG EICHL. 2020
FEDT—IH O] EZUC

XEEA - BEAAKE D, BER BEAAKEE. ERECHER BENAKEDA THRUL

e

MOHBER(E, EAE-PPKETER
MEEBEZST.

¥T =5\~ 92.8%
MEE=FIRE N/ —: 88.7%

Water Unit FY2020 FY2021 FY2022 FY2023
X B 20214E38HA | 20224F3AH8 | 20234F3AH | 20244388

1,000m’

1,000m’

1,000m’

%

1,000m’

848

772

598

3,124

890
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Basic Data EZIEHR Governance H/\FVZR Environment RiE Social #=

Waste (t) *Scope of data collection: Ricoh Company Ltd. (production / non-production sites),
Bt (© production subsidiaries inside and outside Japan, non-production subsidiaries in Japan
100,000 *Resource recovery rate: Amount of resource recovered / Total amount of wastes
*Amount of water removed by dehydration, drying, or deacidification is excluded from
80,000 the calculation.

65 169 * i i i
59,997 55 141 62,953 60 839 57,682.55 7] Arr.lount.of residue left after' intermediate treatment as well as from refu;e .
60,000 incineration, even if energy is recovered from the incineration process, is included in
the calculation.
40,000 *Data before FY2021 have been revised due to the change of coverage.
*Data coverage: 95.4%
20,000 *Third-party inspection ratio: 92.9%
SOURBE | RRRAU I — (EE FFEEREM), BN EEDERT. ENIEEEDERT
0 FY2020 FY2021 FY2022 FY2023 HEER(CR=AARICE HPHIE
HBUK- 218 PAICKDKDBREDZEBERIEEREHDBEDH FHEH SR
I : Total amount of waste  ##RHE HPRPMEH DS, TR)VF—EINEDRHESDEHT CBERIULNBICAE
[ : Amount of resource recovered BERLE ¥ F—FESHEDREUICHL. 2021 FELRIDT—5ZELIZ

Waste
B

Total amount of waste

Final disposal amount

RIRILSE

Amount of resources recovered
BERLE

Resource recovery rate
BERILE

T —4 ) —: 95.0%

MEB=FREL/—: 92.9%

Unit
B

t

%

FY2020
20214384

59,997
259
58,141

98.1

FY2021
20225384

62,953
364
60,889

98.0

FY2022
2023384

67,169
383
65,169

98.5

FY2023
2024384

57,6827
3104
55,6971

98.6

Pollution Prevention

Environmentally sensitive substances

RIERE(EPYE

it SVilln

FY2020
2021384

FY2021
20225384

FY2022
2023384

FY2023
20245384

Amount used

RS

Amount discharged
HHE

3,632

658

3,456

742

3,697

749

3,288

579

*Scope of data collection: Prodcution sites of the Ricoh Group

XOUREHE | UD—T)L—TEE - FIFEEEEMR

PRTR-target substances Unit FY2020 FY2021 FY2022 FY2023
PRTRYRME (i 20214E38HA | 20224F3AH8 | 20234F3AH | 2024438

Amount used
EhE

Amount discharged
e

Amount transferred
BEE

1,111.6

175.7

49.2

1,389.0

311.4

147.4

1352.4

315.6

156.7

1,032.5

234.5

120.8

*Scope of data collection:Ricoh Company, Ltd. (production sites), production
subsidiaries inside and outside Japan

Air pollutants

ARERME
SOx

NOx
VOC*1*2>I<1~>Z<Z

MONRFE | MR AU I— (EERERR). ERSNEERERT

FY2020 FY2021
20214E38H | 20224E3AHA

2.0
53.8
602

3.7
46.5
669

FY2022
20235385

53.6
681

FY2023

2024538

50.6
524

*Scope of data collection:Production sites of the Ricoh Group

*Data coverage: More than 99% of the Ricoh Group

*Thrid-Party verification ratio: 97.5%

*1 Four electrical and electronics associations formulated volatile organic compound (VOC)

emissions reduction initiatives that subject to 20 chemical substances to tighter regulation.

The Ricoh Group joined their endeavor and is promoting VOC emissions reduction.
*2 Business sites whose annual handling amount for each substance reaches a ton or more
are included as tabulation subjects.

SOUREE | UI—2)— TEEREREN
KT —FHN\—%  UD—=J)b—T2HED %L EZH)\—
HEBE=ERELN/(—F 1 97.5%
X1 B - BEFARACIIE TR EEL 20 EDERMHRLEY (VOO D HBHIRZS

EUlz UO—I)L—TBIDEBICSHL. VOCHHEBRIBZESDH TS,
#2 PWETEDFBEIRE 1t EDEEPTNE R
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Third-party verified data
B=EBRASEST—F

Conservation of Biodiversity &R

Biodiversity policy
YRR

Ricoh Group biodiversity policy

group-biodiversity-policy-english.pdf

https://www.ricoh.com/-/Media/Ricoh/Sites/com/sustainability/environment/biodiversity/pdf/ricoh-

UI—=J)L—TEmS 758t

Ricoh-Group-Biodiversity-Policy-japanese.pdf

https://jp.ricoh.com/-/Media/Ricoh/Sites/jp_ricoh/sustainability/environment/biodiversity/pdf/

Conservation of biodiversity
EVSHRERE

Forest Conservation
Projects
FMERETOVIO

Activity participants
EYEARIERDTEISIALL

Forest Conservation with
Stakeholders (Ena Forest
Projects)
AT =0V —REDFHF IO
(RTEDFR)

One Million Trees Project
1005 AFRRDZFIOVII

Amount of assistance money
STiReE

(Number of projects supported)
ZETOVIONG

Number of participants

ShEH

(Number of regional participation)
(D DSIIER)

(Number of employee participation)
GLESmEY)

Number of trees planted:per fiscal year
AR B

Number of trees planted:cumulative
TEMAEL: R5t

Progress rate towards target
BRICH I DESE

million yen
=Epals)
(cases)
()

person
A

person

23
3)

4,241

19
@)

6,022

749
(618)
(119)

149,000

15
(3)

Unit FY2020 FY2021 FY2022 FY2023
B 20214E38HA | 20224E3AH8 | 2023%F3AH | 20244388

18
3)

8,951

Sustainable

Products Program HX5+7)L7045v7055 L

(mm Refer to our website

FHLLEDTTYA A

Sustainable products program  https://www.ricoh.com/sustainability/environment/product/rspp
YRFFIIWTOYHYTIOIS L https//jp.ricoh.com/sustainability/environment/product/rspp

Ratios of the products complying with the Ricoh Sustainable

Products Program Premium rank
UI—YR5FFIIT059YT0O55 LPremiumBEBSR

FY2020
20214384

FY2021
20225384

FY2022
2023384

FY2023
20245384

Ratios of the products complying with the Ricoh Sustainable
Products Program Premium rank
UI—SRFFI)L7O5 oY 7005 LAPremiumEEEAR

%

100

100

100

100

External Recognition for Environmental REEEONEHERESR

(mm) Refer to our website

FHLEDITYA A

CDP Climate Change https:/www.ricoh.com/-/media/Ricoh/Sites/com/sustainability/data/PDF/CDP_Climate%20Change_web.pdf
CDP Water Security https://www.ricoh.com/sustainability/-/media/Ricoh/Sites/com/sustainability/data/PDF/CDP_Water % 20Security_web.pdf

CDP Score FY2020 FY2021 FY2022 FY2023
CDPR17 20214E38HA | 20224F3HH8 | 202343AH | 2024438

CDP climate change score

CDP [URZEXTI7

CDP water security score
CDP KE+2UF4RXO7
CDP supply chain score
COP U TSAFT—VRA7
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Basic Data E#&IER

Governance FHIN\FVZ

Environmental Risks BiESHDOUZY

Classes
URY
bk ]

Transition
risks
(1.5C
scenario)
BITURY
(1.5C
VFUF)

Physical
risks

4T
scenario)
YEIRY
@CHU7)

Risk Type

Uy
147

Policies and
regulations

IR

Policies and
regulations
BER 5

Market
M5

Reputation
Bl

Acute
=

Acute
=

Acute
=

Field
S

Climate change
Resource
circulation
JUREE)

BRER

Climate change
Resource
circulation
URZEE)

BIRER

Climate change
Resource
circulation
UREE)
BRER

Climate change
Resource
circulation
Biodiversity
SURZTE)
ERER
EYSIRE

Climate change
SURZEE)

Climate change
SURZE)

Climate change
Resource
circulation
Biodiversity
URZE)
BRIER
YRR

Items
URJIEH

(1)Rising
procurement
costs from
stronger policies

OB L 3=
XD ER

(2)Stricter
regulations
and delays in
responding
to customer
demands

@Msaft. BEER
NI TEN

(3)Business
performance
impacts of
changing
consumer
behavior

@HBEETHOEALIC
HORERE

(4)Lost social trust
and damage to
brand value

OHARWISFHDKE.
TSUNEEDBIE

(1)Rapid increases
in natural
disasters

OERKEDZHIE

bl

(2)Regional
infectious
disease
epidemics

@RFMEDME S

T

(3)Declining forest
resources

OFMERDF

Risk Scenario
URIYFUF
W= I—T~DEE)

#The introduction of carbon pricing measures,
such as carbon taxes and emissions trading,
along with circular economy policies that
encourage the use of recycled materials
and taxing plastic packaging have increased
procurement costs as suppliers pass on higher
raw material prices.

B ITSAV—DA—RYTSA D (R Het
BEE) YU —F215—ITI/Z—BER(BEMTIRR
. TSR ERLE) (CROFAEANDMASERIRD
EHFEIAN LR

#Strengthening environmental regulations
for products and companies and tightening
stricter customer requirements to reach the
1.5°C target and build a circular economy.
Losing business opportunities and earnings
declining from delayed responses

o1 STERER. BRUMABREICOII R T
DERERHEIDRE, BREERDEAE L. NWENICK
DR, INER

eDecreased revenues from the rise of
teleworking and a shift toward paperless
processes to reduce wasteful printing

e UE—RT—UDENMEROEEZALfcHICTY
UNTONERZ BN—) (— L2 EDED T ECRBIN
T

#Violations of environmental laws, such as
illegal dumping, involvement in deforestation,
or lost social trust owing to greenwashing,
and other factors

CNERFELFEDRBREEDER . FRAMREANDE
5. JU—U04vYalEEC LD RIIERDRE

*Climate change is driving more extreme
weather events, causing unexpected wind
and water damage at Group production sites
suppliers. This can disrupt supply chains,
leading to production stoppages and lost
sales opportunities. The costs of tackling
climate change are rising, including disaster
countermeasures, office relocations, and
electricity expenses.

CSUREECKDRBRRDHME(LDNEF . BFLEEEN
RPYTSA P —(CTREMU EDRKEDNRET DT
ETYTSAFI— Y DIWIEEICRDEREFLE-BRFE
HROBADER. IRZREINE KSR, B
FiigEn. BHE)DIEXR

Unforeseen circumstances from the spread of

infectious diseases may result in:

#Delays or stoppages in parts supplies, product
manufacturing, or transportation

#Delays or stoppages in supplies to sales
companies

BRIEDIKICIDNADEREIOLI FDEROFE

oBRmE. MM THDRIE. BRI DEIEPELE

SBRFTERANDEHIGEEPELE

*Global warming is causing more forest
fires, insect infestations, and other forest
destruction, leading to stricter regulations and
higher paper procurement costs
CSRELICRDRMNANK, EREEDHRMIEENMEZSD
EEBIT R EEN. HOFBEIRND LR

Impact

¥1
billion~
¥20
billion
10f8H~
20012M

¥20
billion~
¥50
billion
20018~
500f2M

¥1
billion~
¥20
billion
10f8M~
200f&M

¥1
billion~
¥20
billion
108~
20012

¥1
billion~
¥20
billion
10~
20012M

¥1
billion~
¥20
billion
108~
20012

Up to ¥1
billion

~10f8M

Environment IRiE

Urgency

Within
5 years
5L

Within
3 years
LA

Within
3 years
3ELN

Within
1 year
18R

Within
5 years
5L

Within
10 years
105 LI

Within
10 years
105

Social #=

The Ricoh Group’s response
UI—J)Ib—TF Dxtn

eSupporting supplier decarbonizing activities

#Reducing virgin material usage ratio
through downsizing, weight-saving and
recycled materials

T SA V7 —(CBITOBRRERNS R

o/\B BE{b. BEMERBECIDIIREREA
SEOHIHE

*Actively implement measures on energy-
saving and renewable energy that
contribute to the 1.5°C SBTi

e Disclose data on CFP, SUMPO EPD, content
rates of recycled material used in products,
etc.

eFundraising by using sustainability initiatives

*SBTi 1.5CEFICET AT RILF—BETREL
RILF—IEERDEBER

©CFP. SUMPO EPD. BN ZEHRIFEDIEHRIR

U 2FFEUT A DEMDHHZERUICERTE

*Maintain and expand the customer base
for our existing office printing business

*Expand into the office services field of
business

CBIFA TA ATV T4 VT BEDBEEB DM
ES /PN

oA T4 AT —EXDBFDEELK

e Enforce our environment management system

#Strengthen our industrial waste
management system

ePromote procurement of sustainable raw
materials

*Give employees awareness training on
greenwashing

SIRIBVRIAVNIRT LD

CFEEFREFYBIRMAH DL

o R D BRI AT RIEE DR

CHEANDIU—V Iy AERHE

®Assess and analyze flood damage
risk to our supply chain, and take
countermeasures

*Reinforce flood measures at sites in Japan

BT SA FI—UCBIFHKEVRIDFHE- D
EXIER

o ERHLRICBIFHKERRRIE

eImplement BCP that can plan for
emergencies

#Select multiple suppliers of important parts,
or select substitute parts

ePractice a BCP that predicts new work
styles such as teleworking

cHEZREUICBCPAN

CEERRDEREACEEX FRERDEE

cUE—NI—TZDIHUEIET 728 ELICBCPENIR

*Reduce base paper use with silicone-
top linerless labels, which do not use any
release coated paper

#Strengthen forestry conservation activities
(One Million Trees Project)

o RIBERRL RIS KB RAEFFADHIRL

SIMMREIEENE(E (100 AFRDHRIOITIN)
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Environmental Opportunities EEHHFOKS

Opportunities in the activity axis

TEEECOER

Area

DE

Summary of FY2023 results
2023FERIBOBIE

Fiscal 2023
financial
contribution

2023FE
EATIEERNR

Contribution to mitigation
FEAINDEB

Contribution to adaptation
BILN DR

Climate change
Resource circulation
Biodiversity

SIREE

BRER

E=2/E25 1k

Climate change
Resource circulation
JURZE

BRIER

Climate change
Resource circulation
SUREE

BRER

Climate change
Resource circulation
SURZE

EREER

Climate change
Resource circulation
SURZE)

BRIER

Climate change
Resource circulation
[UREEH)

BRER

(1)Sales of eco-friendly products
Strengthening energy-saving, use of recycling,
and control of chemicals

(2)Reuse and recycling businesses
Recycle design, sales of recycled equipment

(3)Sales from business deal negotiations involving
ESG compliance
Bidding, sales negotiations

(4)Energy-saving, resource-saving, and energy-
creation related businesses
Smart MES, EV
Solar power generation operation and
maintenance (O&M)
Utilization of storage batteries

(5)Contribution through new businesses
Silicone-top linerless labels
Label-less thermal
Portable Plastic Identification Sensor

Solutions supporting digital transformation
Support for scrum packages, etc.

OREBERBERDEL
ATRERERE. BEMER. 2
YEEER(

ORBBL BEBEEX
U AD)Ueest, AR

QESGHILETOBNGTT L
AL, BRI

@EIx AER. BT REIERE
Smart MES. EV
KEEAFEBOIMA N —3/8A
VTFUR)

BEMOFER

OFRBEICKDEM
JA—=IbyTSAF—UASNIL
SNIWWAT—XIL
BREHIR \> Tz —

DXZEXET 2DV I1—3v
RIS LI\ —IIEE

Approx. ¥1,230 billion
#912,30012M

Approx. ¥30 billion
#93001EM0

Approx. ¥40 billion
#I4001EM

Approx. ¥30 billion
#)3001EM

Approx. ¥170 billion
#31,700f&M

Opportunities in the business axis

EXMTOHE

Materiality

XTU7UT«

Social problem-solving business

HERERREIER

Sales target for
FY2025

Sales results in
FY2023

Zero-Carbon society
Circular Economy
BRI DRI
BB ARDREE

Creativity from Work
[Fe5<" DEE

Community and Social
Development
- HEDFER

Eco-friendly MFPs
Commercial printing
Silicone-top linerless labels
Label-less thermal, and others

Office services
Smart Vision, and others

GEMBA (maintenance and services for non-

office sites)
Municipal digitalization solutions
Educational solutions, and others

RIBECRAESH

P FRENR
JUA=IbTSAFT—LASNL
SNIWAT =<)L

e

FIT4RT—ER
AX—hEVaY
HE

SBEYUa—vay
BBV U1—rav
HE

GEMBA(F T4 AN ERRE LIRS T —ER)

2025 E55 LB

Approx. ¥450 billion
4,5002M

Approx. ¥1,050 billion
10,5001&M

Approx. ¥50 billion
50018

2023FE 5Tk

Approx. ¥315 billion
3,150

Approx. ¥926 billion
9,260f&M

Approx. ¥20 billion
200f8M
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Basic Data E#&IER

Human Rights Aiz

Governance FHIN\FVZ

Environment i3 Social #=

(mm] Refer to our website #LBHZTYAA

Human rights https://www.ricoh.com/sustainability/society/human-rights/
AME  https://jp.ricoh.com/csr/human_rights

Human rights are the basic rights that every individual is entitled to,
and the issues related to them are both far-reaching and complex.
Ricoh'’s respect for human rights stretches back to our company’

s foundation, when “love your neighbor” was set as one of the key
components of our corporate philosophy, The Spirit of Three Loves.
Exemplifying the continued application of this tenet are measures
we take to ensure there is no child labor or forced labor, not only
within our own organization but within our supply chain as well. We
mandate the Ricoh Group supplier code of conduct and regularly
monitor our suppliers to make certain they are complying with the
code through SAQ (Self-Assessment Questionnaire) . Deviations
from the code are expected to be corrected immediately. We also
carry out our on-going commitment to address the conflict minerals
and disclose related information.

ANEEIFETDAICEZ SNICEERNENTHD., TDHRT
TFR BHEBREDOELLEVWDDTY, UI—DAEZEED
RRIE. BIEEOFER =BFH O AZEL ([CHD. ZDiEH
ZRIZELER. AYICULTWBIEBIFBHEBARIFDHEAADT
EYTSATFI—VICETARERICHULTH., BEHE A
fHEOgRESDE [UI—-J)Ib—F YIS 7— - )(—
N —1TENRE] DESTZEBELLTVET ., TDESPRRE.
TEHAME [SAQ (Self-Assessment Questionnaire) | Z@UTCE
ZHUVIL. BEBEEREZRLULCVET, Fic. MRy
BICHUTH., #MiEnNEaE S ERARZT o CVE T,

Ud—IIL—T N

Policy
T3t

Ricoh Group’s Human Rights Policy
https://jp.ricoh.com/-/Media/Ricoh/Sites/jp_ricoh/csr/human_rights/pdf/human_rights_
policy_english.pdf

hhttps://jp.ricoh.com/-/Media/Ricoh/Sites/jp_ricoh/csr/human_rights/pdf/human_rights_
policy_japanese.pdf

Non-discrimination policy
ERRLEICET 2T

Policy on prohibition of child labor
REHBRIESH

Policy on prohibition of forced labor
S BRI T &

Ricoh Group code of conduct “3. Behaviors
respecting human rights” (page: 4)
https://www.ricoh.com/-/Media/Ricoh/Sites/com/sustainability/governance/compliance/
code_of_conduct/pdficode_of_conduct.pdf

UO—I)L—TRETERE 3. \NEEREIATE] (P.4)
https://jp.ricoh.com/-/Media/Ricoh/Sites/jp_ricoh/governance/compliance/code_of _
conduct/pdf/code_of_conduct.pdf

Policy on freedom of association
e DBEHICEIT D78

Freedom of association
https://www.ricoh.com/sustainability/society/labor/

FEFLOBERICDNT

https://jp.ricoh.com/csr/labor

Collective bargaining
[Silz 333

Employee council
https://www.ricoh.com/sustainability/society/labor/

UO—8¢=
https://jp.ricoh.com/csr/labor

Human rights due diligence
AET 21— TAUIIVR

Implementation of human rights due diligence
https://www.ricoh.com/sustainability/society/human-rights/

NET 21— TAUITVADENE

https://jp.ricoh.com/csr/human_rights

UK modern slavery act

UK Modern Slavery Act 2015

REBREENDIIN

HERKSEENDX G https://www.ricoh-europe.com/modern-slavery-act.html https:/jp.ricoh.com/csr/human_rights
Inclusion of LGBTQ+ community Inclusion of LGBTQ+ community LGBTQ+~ DX

LGBTQ+ DIt https://www.ricoh.com/sustainability/society/human-rights/ https://jp.ricoh.com/csr/human_rights
Education and Training on Human Rights | Eductation and Training on Human Rights NEBE

https:/jp.ricoh.com/csr/human_rights

NERE

Education and Training on Human Rights FY2021 FY2022
NIERE 20224388 2023385

The number of participants (The implementation | Approximately 32,000 employees of the Ricoh | Approximately 45,000 employees of the Ricoh
rate) * Group (Japan)(94%) Group (Outside Japan)(96%)
EHETER(EHER) UI—J)b—7 (BA) DIEEE #932,000A (94%) UJ—J)b—T (B9 DiE3E $945,000.A (96%)
*From FY 2021 to 2022, over 77,000 Ricoh Group employees (global) participated in K2021FE~20226E ERSITI—IIL—TREEE77,000 A\ EDSE5E (543£95%)
the training (95% participation rate).

https://www.ricoh.com/sustainability/society/human-rights

RBA certification status

RBASRRIEUSAIR
Facility name Country of Location Recognition level Certification deadline
e iE] FREE BREES /T SREIEHARR
Ricoh Industry Tohoku Plant Japan Silver May 2026
Ud—AVFANI— WIBEmM SEN 2)IN— 2026558
R (= - : China Silver November 2024
Shanghai Ricoh Digital Equipment Co., Ltd. e L) 20245118
- - - Thailand Gold April 2025
Ricoh Manufacturing (Thailand) Ltd. oy LR 202545
RICOH Eco Business Development Center Japan Gold October 2024
UD—BEEEMA TS — BA J—JLR 20244E10H
. . . China Silver December 2024
Ricoh Manufacturing (China) Ltd. i L) 20245128
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Third-party verified data Society Top
BoERASEHT—F He T

English B#&E

Supply Chain Management H9754FI—rY®RIXVL

(] Refer to our website LEOITYAA

Supply chain management https://www.ricoh.com/sustainability/society/fair/
BISAFI—UIRIAYN https//jp.ricoh.com/csr/fair/

Policy Ricoh Group basic policy in procurement activities U= —TEEEEDEANLEER TS
sk https w.ricoh.com/sustainability/society/fair/ https://jp.ricoh.com/csr/fair
Ricoh Gr lier and Partner . . . - . -
C cg GfgupdSupp SELEE e Ricoh Group Supplier and Partner Code of Conduct UA=I)b—=T UITSAv—)—hF {7840
ode o onduct https://jp.ricoh.com/-/Media/Ricoh/Sites/jp_ricoh/csr/fair/pdf/supplier_en.pdf https://jp.ricoh.com/-/Media/Ricoh/Sites/jp_ricoh/csr/fair/pdf/supplier.pdf

UA—=I)W—T BISAVv— \—bF—1T8)RE

Ricoh Group’s Responsible Minerals | Ricoh Group’s Responsible Minerals Procurement Policy UI—I—T BESHDIBEESE
Procurement Policy* hitps:/fv

w.ricoh.com/-/Media/Ricoh/Sites/com/cst/fait/pdf/Ricoh-Groups-Responsible-Minerals-  https://jp.ricoh.com/-/Media/Ricoh/Sites/jp_ricoh/csr/fair/pdf/Ricoh-Groups-

UO—2 ) —7 EFEHDYWEES Procurement-Policy-ENG.pdf Responsible-Minerals-Procurement-Policy-JPN.pdf
Definition and selection of critical . . . — -

li Critical suppliers selection process BETTISAV—DRE
suppiiers https://v coh.com/sustainability/society/fair/ https://jp.ricoh.com/csr/fair

BEYTISAV-—DER HETE

Identifying risks associated with suppliers, SAQ system,

. . BITSAV—DURIDFETE. SAQHIE. ESGEEDENE
Implementation of ESG Audits - E5AQ

Addressing ESG procurement

ESGHZEDEDHEH https://jp.ricoh.com/csr/fair
https://www.ricoh.com/sustainability/society/fair/
Suppliers’ decarbonization activities Supporting suppliers’ decarbonization efforts YISV —RRRRIR T
B TSAV—DCOHIREED https w.ricoh.com/sustainability/society/fair/ https://jp.ricoh.com/csr/fair
Whistle-blowing system for suppliers | Supplier hotline HISAV—uNSA Y
B ITS5A V—@l@RbE https://www.ricoh.com/sustainability/society/fair/ https:/jp.ricoh.com/csr/fair
*Submission Rate of the agreement of suppliers for the Ricoh Group Supplier and ¥2023FEDUT—I)—T BITSA7— b —THREEABHEBBIRIEF 8%

Partner Code of Conduct for fiscal 2023 is 98%.

Supplier Screening Unit FY2023
YISV —RoU—=F By 202443858

Total number of suppliers tier-1 supplies company 3088
1RSI TSA7—DH #t !

Rate of suppliers tier-1 supplies

TR TSAV—DEIG % 100
Number of Significant suppliers in tier-1 (critical suppliers) company 292
FEIRYTSAV—(EET TS T7—) DI 1t

Rate of total spend for significant suppliers in tier-1 (critical suppliers) o 30
FEIRYTSA TV —(EBYTSAv—) DI HEE °

Total number of suppliers assessed via desk assessments / on-site assessments company 283
T RAUFEEPRMEAE B GHRES N T54 7 —0D% fa

Rate of unique significant suppliers assessed % 96.9
FHRSNCEEZD TSA v —DEIE ’
Number of SAQ (Self-Assessment Questionnaire) / Desk assessments (SAQ) plans company 292
SAQ(BIVITFEAAUN) /T ATFE(SAQ)STEIEL Ea

Evaluation assessment rate 0

BZESE S o 96.9
Number of suppliers assessed with substantial actual / potential negative impacts company 0
REW,BENSEFED DS EFHES N TS5 v —DH it

Number of high-risk suppliers (rate) comgany 5
BURTYISA P—H (218) %) (1.7)
Number of middle-risk suppliers (rate) Con;i)any 57
FRUZSY TS T (ElE) %) (19.5)
Number of low-risk suppliers (rate) corr;gany 221
BURIY IS 7—H(BIE) %) (75.7)
Number of suppliers with substantial actual / potential negative impacts with agreed corrective | company 0
action / improvement plan (rate) #t 0)
ARESNCRIERE EEICKD., REN BENLERFEZRELCVWS T TS v—HEI&) (%)

Number of suppliers with substantial actual / potential negative impacts that were terminated | company 0
ERCERGBREZREU, FIFBENEBREDHD, W51 Z- T UL TS54 7 —0D% it
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Basic Data EAIER

Governance

Coverage and progress of suppliers in capacity building programs
BENRRTOIS LICHIF DY TS5A 7 —DEE SEIBIKR

HINFVZ

Environment IRiE

Social

FY2023

20245384

HE

Total number of suppliers in capacity building programs | company
RENBAF TOI S AICBIL TV Y T 54 7 —DHE

#t

274

Ricoh group conflict minerals survey
results (3TG:Tantalum, Tungsten,
Tin, and Gold)
UI—J I —THSEPREER
BTG IVZINIIIRTY AX &)

Number of RMAP conformant
smelters & refiners (Conflict-Free)
(Rate)
RMAPEREIERE(O TV NI —) BU5HFf - 45
ST (R)

Number of RMAP Active smelters
& refiners”™

RMAP Active g™’

Number of other RMI smelters &
refiners™

ZFDfth RMIFRE SRR

Total number of
smelters&refiners

FEE S Mo BUSHPT - AP Y

Response rate from suppliers
FEELOINE

Boundary
TREEE

Ricoh Group (Global) supply
chain
U= —THTSAFI—>

Ricoh Group (Global) supply
chain
DI —THITSAF1—>

Ricoh Group (Global) supply
chain
UI—II—TYTSAFI—>

Ricoh Group (Global) supply
chain
UI—II—THTSAFI—>

Ricoh Group tier-1 suppliers
UI—=I)—1RS TS5A v —

company
#t
(%)

company
#t

company
#

company
#t

%

FY2021 | FY2022
2022%FF | 2023%FF
384 384

229 229
(69) (66)

18 9
85 107
332 345
95 96

118

344

98

81

173

36

17

84

FY2023
20245384

Tungsten
FIIRTY

33
(65)

18

51

Ricoh group conflict minerals survey
results (Cobalt)

Boundary

FREBH

FY2021
2022453818

FY2022
20235381

FY2023
202453814

UI—5 ) —THSMPRELER (VLK)
Number of RMAP conformant
smelters & refiners (Conflict-Free)
(Rate)
RMAPSSEFEVE(O TUO N IU—) BUEEAR - 45
BIFTH ()

Number of RMAP Active smelters
& refiners

RMAP ActiveZSSFrs

Number of other RMI smelters &
refiners

T Dt RMIFRERIRTEL

Total number of smelters &
refiners

REE ST BISRPT - AB TS

Response rate from suppliers
AEZEINE

Ricoh Group (Global) supply
chain
U= —THTSAF1—>

Ricoh Group (Global) supply
chain
U= —THTSAFI—

Ricoh Group (Global) supply
chain
U= —T8 TS F—

Ricoh Group (Global) supply
chain
U= —TYTSAFI—>

Ricoh Group tier-1 suppliers
UI—=II—1RYTS5A v —

company
#t
(%)

company

company
#t

company
#t

%

63
(48)

30

10

23

95

72
(54)

39

28

92

79
(57)

45

29

97

*1 Smelters & refineries under RMAP audit or are going to be audited.
*2 RMI certified smelters & refiners other than RMAP Conformant / Active.

#¥1 RMAPESEH, BULK[BEREZRIFDTEZHRU CVORIRPT.FERR

%2 RMAP Conformant / Active LI D RMIDERE SERPTERAT, FaRPT
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Third-party verified data
B=EBRASEST—F

Human Resources A#f

(] Refer to our website L<EYITYAA

U=/ EAMIRIRUN  https://jp.ricoh.com/csr/labor/

Ricoh way and human resources management https:/www.ricoh.com/sustainability/society/labor/

The Group’s employees worldwide make decisions and act

in keeping with the guiding principles of The Ricoh Way. On
top of that, we continue to foster business leaders who can
create new value and make appropriate judgments based on
global standards, allocating these people strategically across the
countries and territories in which we operate in line with efforts
to build a global management system.

To create a structure and corporate culture that motivates
employees, we evaluate attainments fairly and are endeavoring
to enhance and reform employee benefits. We are committed to
diversity and inclusion, as well as to manage work-life balance.

2HROUI—JII—THENEARERTHSD [UI—D 1]
([CEDE, HBOERT. MESH CTHM. TETDE. DD
AT HUWIERLE Y J O—) ULEELE CTHRSHN TE S
EYRAYU - —7Z#ECER L. EPE 7z CEigsIC
REERBZTOHE. JO—/VULLUNIVTORRIAY MR T
LOBFEZERELTVE T,

HE—ANOEDDPESEELBHTHIT DR - BEI<OICET,
M - ALBDEHEHFDTER. BRICHNZANTNET, iR
DEFRFAMD, TNZNZEVICERS. B ZRARRIC
HBIDICOHDIAN=VT 4 - TIATA&AVT)I—T 3
P ABEEREESVUANILTHILISED CETRLMRZE
HIETIT—=T547T - IRIAY MOBBHNICHEL TVERT,

Diversity policy
A I\—=2F«4ICBAT B8 https://www.ricoh.com/sustainability/society/diversity

Workforce diversity and work-Life management

FAN—ITAHEEED =T 5A T IYRIAVNDEFNEER TS

https://jp.ricoh.com/csr/labor/diversity

Third-party verification
E=FRL https://www.ricoh.com/sustainability/verification

Third-party verification of environmental and social data &RiE-#H=7—5 D=L

https://jp.ricoh.com/sustainability/verification

Percentage of female workers in
management positions (%)
BRI CHDHDTEDEIE (%)

20
15.1 15.6 15.9 16.51
15
B 5.8 6.3 6.7 7.7
5 5.4 6.0 6.6 7.2
0 FY2020 FY2021 FY2022 FY2023

—0— Ricoh Co., Ltd. &%
: Ricoh Group (Japan) ZIL—2 (@A)
. Ricoh Group (Global) ZIL—>(Z0—/\L)

Percentage of female workers in executive
management positions (%)
EIREEREC DD EDEIE (%)

9.9 9.9 9.6V
10.0 8.7
8.0
6.0

3.7 3.6 4.2 3.9M
4.0

33 3.4 3.9 4.0V
2.0

0 FY2020 FY2021 FY2022 FY2023

—o— ! Ricoh Co., Ltd. &1k
. Ricoh Group (Japan) Z)L—Z(EMX)
. Ricoh Group (Global) ZIL—>(Z0—/\L)

Percentage of female workers in

junior management positions (%)
IIREIEE 5D DL EDEIE (%)

20.0
15.2 15.3 15.9 16.7
16.0
12.0
8.2
7.3
so 58 8% L —
4.0
0 FY2020 FY2021 FY2022 FY2023

—— ! Ricoh Co., Ltd. &k
. Ricoh Group (Global) ZIL—>(Z0—/\L)

Employee turnover rate (%)

BEEE (%)
14.7
15 13.0
1.3 11.8
12 9.8
8.8 8.6 8.0
9
0 2.9 2.7
. 19 2.8 . .
2.3
1.3 1.4 : 1.8
0 FY2020 FY2021 FY2022 FY2023

Total turnover rate BRI
—@— _Ricoh Co., Ltd. &{f . Ricoh Group (Global) Z/IL—>(©ZO—)VL)
Voluntary turnover rate BECEAICKDBERE

. Ricoh Co., Ltd. &f&  —@— : Ricoh Group (Global) Z/L—2(Z0O—/UL)
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https://jp.ricoh.com/csr/labor/diversity
https://www.ricoh.com/sustainability/society/labor/
https://jp.ricoh.com/csr/labor/

Basic Data

Gender ratio
EHBEDBLs

Average number of
temporary employees
THERESEAAS

Percentage of Age Group
FHRNERELE

Average years of service
IR

Average age
T

Percentage of female
workers in management
positions
BERICEHDLEDEIG

Percentage of female
workers in junior
management positions
IIREERIC DD LIEDEE

Percentage of female
workers in executive
management positions
_HREERICHDSTIEDEA

Total number of new
employee hires
(Percentage of open
positions filled by internal
candidates)
MRERAEHEERYYaVDREE)

BAER

Governance FHIN\FVZ

Boundary
FREEE

Ricoh Co., Ltd.
BE

Ricoh Group (Japan)
JIL—7 (EA)

Ricoh Group (Global)
Ud—2J)Lb—7(F0—/\L)

Ricoh Co., Ltd.
=173

Ricoh Group (Global)
UaO—J)L—>7(@0—)Ub)

Ricoh Co., Ltd.
A

Ricoh Co., Ltd.
B

Ricoh Co., Ltd.
=173

Ricoh Group (Japan)
JI—7(ERN)

Ricoh Group (The Americas)

JIb—2 CRM)

Ricoh Group (Europe)
J )= (FRM)

Ricoh Group (China)
JI)V— (FhE)

Ricoh Group (Asia Pacific)
IIW—F(FIT- I T19D)

Ricoh Group (Global)
Ud—2)b—7(F0—/b)

Ricoh Co., Ltd.
BE

Ricoh Group (Global)
Ud—=J)b—(F0—)\L)

Ricoh Co., Ltd.
5173

Ricoh Group (Japan)
J)—7 (ER)

Ricoh Group (Global)
Ud—2)b—7(F0—/\b)

Ricoh Co., Ltd.
BEE

Ricoh Group (Global)
Ua—J)L—>7(@0—)Ub)

<30 years old

307k

30-49 years old
305l E50mRE
=50 years old
50 b

Male Bt
Female keg:
Male Bk
Female gk
Total &t

Environment i3

Unit
=={vi

male: female
Bt

person
A

year

age

person
A
(%)

FY2020
20215384

Social #=

FY2021
202253848

FY2022
2023384

FY2023
2024384
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Third-party verified data
B=EBRASEST—F

Number of newly hired
female employees(Ratio
of newly hired female
employees)
TETREREY
GRERICESHD L)

Employee turnover rate

Ratio of female employees
taking childcare leave
ZHEBRAREEISE

Ratio of male employees
taking childcare leave
BB RAREEUSE

Number of people
taking nursing care leave
NEAREFBER

Employment rate of
workers with disabilities
Eht\ERAE

Percentage of locally
hired presidents
HitRAHROBIE

Total training hours
FOTHERSRS

Average hours of training
and development per
employee

WEEB 1AM DFIIHERR]
Average number of days*
per employee
WEEBIAHDDFHIHERE™

Average amount spent on
training and development
MEEBIASCODHAHMEER

Implementation rate
of employee awareness
surveys

HEEHAEREE

Boundary Unit FY2020 FY2021 FY2022 FY2023
X RETH =={vi 202143888 | 20224388 | 20235384 | 20245381

Ricoh Co., Ltd.
825

Total turnover rate
Voluntary turnover rate
HOHAIC K DR R

Total turnover rate
Voluntary turnover rate
HOHEICKDREE

Ricoh Co., Ltd.

Ricoh Group (Global)
UId—J)L—7(©0—)\b)

Ricoh Co., Ltd.

Subsidiaries in Japan
ENEEA

Ricoh Group (Japan) total
JIL—7(ERN) &5t

Ricoh Co., Ltd.
=173

Subsidiaries in Japan
EREER

Ricoh Group (Japan) total
JIL—7 (ER) G5t

Ricoh Co., Ltd.

Subsidiaries in Japan
ENEEA

Ricoh Group (Japan) total
JI—T(ERN) G5t

Ricoh (special subsidiary system applied to the group)
UD—(BIF210)L—JEA)

Ricoh Group (Global)
UI—=27)L—2(Z0—/\L)

Subsidiaries outside Japan
B EERtt

Ricoh Group (Global)
Uad—=J)Lb—7(F0—/\L)

Ricoh Group (Global)
Uad—J)Lb—7(F0—/\L)

Ricoh Group (Global)
Ud—=2J)Lb—7(F0—/\L)

Ricoh Group (Global)
Uad—2)Lb—27(Z0—/\L)

Ricoh Group (Japan)
JIL—T(EW)
Subsidiaries outside Japan
BOEERE

Ricoh Group (Global)
Ua—J)L—>7@a—)L)

person
A
(%)

%

%

%

person
A

%

%

ten thousand
hours
VaLSiE

hour
B5RS

day
B

yen

%

52
(25.2)

19.3

39
(33.3)

38.0

5.1

38
(27.9)

90.0

340.1

451

54
(26.3)

90.2

410.5

31.2

* Figures are calculated by dividing th

e average training hours per employee by the

standard working hours of 7.5 hours at the Tokyo head office.

¥ EEB N ABCODOTIIHEREZ . RRAORERERR 7.5 05R ChRUCBIBZEH
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Basic Data EZIEHR Governance H/I\FVZR Environment i3 Social #&
Boundary Unit FY2020 FY2021 FY2022 FY2023
TR EEE B 2021453888 | 20224388 | 2023F3AH | 2024385
All employees (Ricoh Co.,Ltd) _ _
2SS (81%) 78.0 /8.6
All employees (Ricoh Group (Ricoh Group (Global))** o _
24ERE (T~ —T(F0—) L) 80.9 83.3
Executive base salary (Ricoh Co.,Ltd) -
TICOTAD / BERIED I (E1E) 96.3 108.4 116.3
Executive base salary (Ricoh Group (Global))*? _
TOBOTAT /BRGEDH (JI—I)—TF (F0—)\b))* 104.3 104.8 96.8
Executive base salary and incentives (Ricoh Co.,Ltd) _
TIOBIT4T / BARIG+A VYT 4T (81F) 97.3 17.7 127.4
Executive base salary and incentives (Ricoh Group (Global))*? _
TIOBOTAD / BAME+A V2T 4T (UI—I)—T (00— Ub)* 104.3 110.8 95.9
Manager base salary (Ricoh Co.,Ltd) _
Gendar pay gap*’ SRR EAED I (B1E) % 94.5 95.2 96.41]
SBLEREN L Manager base salary (Ricoh Group (Global))*2 °
B, BAROH (UI—I—F (IO UL)) > 96.4 - 90.2 92.4
Manager base salary and incentives (Ricoh Co.,Ltd) _
SR BRI+ T4 T (81F) 95.1 95.1 95.1
Manager base salary and incentives (Ricoh Group (Global)) _
B, BAG+ YT (UI—J)Lb—7 (00 w2 96.2 88.9 90.1
Non-manager base salary (Ricoh Co.,Ltd) o
—HRE BRI (B1E) 97.1 97.2 92.1
Non-manager base salary (Ricoh Group (Global))*? _
— iR BAEDH (U= )L—TF (J0—)\b)) 2 96.7 90.6 91.3
Non-manager base salary and incentives (Ricoh Co.,Ltd) _
— B BRI+ T4 T (BE) 96.0 95.9 89.7
Non-manager base salary and incentives (Ricoh Group (Global))*? _
—MRE BRI+ T4 T (UD—=F)—F (00— L) * 95.9 88.6 91.1
*1 Benefits for men and women are identical. Differences between male and female ¥ BAHCRMNIIB 2B —. ZI3RE Fh FHEROEVICKDBD.
salary are due to roles, positions, and age distribution. #2 T —57))\—%:99.2% (2424H24041)
*2 Data coverage: 99.2% (240 companies out of 242)
Occupational Health and Safety 5@%z2&4%
[l Refer to our website HL<FDITHr
Occupational Health and Safety https://www.ricoh.com/sustainability/society/safety/
HEELBELE  https://jp.ricoh.com/sustainability/society/health_safety
Frequency of work-related accidents Severity rate for work-related accidents
FEKEEHE FHEKEREE
25 195 2.09 2.06 2.14 0.10 0.89 0.99 0.99 0.99
2.0 - 0.08
1.33
5 0.97 1.04 1.15 0.06
1.0 0.04 0.03 o5 0.03
0.19 0.33 =
0.0 FY2020 FY2021 FY2022 FY2023 0.00 FY2020 FY2021 FY2022 FY2023
—— ! Ricoh Co., Ltd. &k —&— ! Ricoh Co., Ltd. &1k
. Ricoh Group (Global) U3—7)L—=7(Z0—/\L) . Ricoh Group (Global) YU3—7)IL—Z(£0—/\L)
—o— ! (Reference value) National major industries (8&1E) £EEZE —o— ! (Reference value) National major industries (£EfE) £EEZEE
Calculation formula  5t&z Calculation formula &z
Toll of the dead or ipjured in Total number of days lost
Work.-related accidents due to work-related accidents
(took or did not leave from work) A SSIES B
Frequenc SIS BT BEE Severity rate o )
) = X 1,000,000 e = X 1,000

Total of actual working hours
FERESEIBSRIR

Total of actual working hours

FEANSR53 B R
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Third-party verified data
B=EBRASEST—F

Boundary Unit FY2020
IR ETE BAfiL 202153

Number of serious accidents
BANEREMH

Number of industrial accidents
HEINEREMH

Number of fatalities related
to workplace accidents
FHEKEICLDIETEH

Frequency of work-related
accidents
FEIKEEHE

Severity rate for work-related
accidents
FEIKEREE

Occupational health and
safety training
HBRLEEHE

Ricoh Co., Ltd.

Subsidiaries in Japan cases
ERE ER %

Ricoh Group (Japan) total
JI—T(ER) &5t

Ricoh Group (Japan) total

(manufacturing)

=7 @&t EED
Ricoh Group (Japan) cases
total (non-manufacturing) s
J—7@EpaEst EERSD
Ricoh Group (Japan) total
JI—T(EW) a5t

Ricoh Co., Ltd.

2123 person

Ricoh Group (Global) A
UI—J)L—7(@a—/\b)
Ricoh Co., Ltd

(Reference value) National major industries
(SE)2ETEER

Ricoh Group (Global)
Ud—2)L—>7(Z0—/VL)

Ricoh Co., Ltd

(Reference value) National major industries
(BEE)2ETEEE

Ricoh Group (Global)
Ud—2)L—>7(Z0—)0L)

Ricoh Group General training
(Global) — BB person

0

FY2021 FY2022 FY2023
20224384 | 20235388 | 2024538
0 0 0

Va-IL—7 Safety education A
(F0—)\) RAHE

— — 56,423

57,316

*Health problems of employees caused by inhaling chlorine-based gas due to an accidental

injection of chemical substances. Recurrence prevention measures have been conducted.

Customer Relationship Management sz#EE

MEFMERRA (BFRRAR) RRFLICLDNEBDRBIR. BRI IEREREE .

Policy Basic policy on CS and quality CSEREICRT HEA G

sk https://www.ricoh.com/sustainability/society/customer https://jp.ricoh.com/sustainability/society/customerisection0 1
A promotion organization of increasing customer .

Management structure P facti 9 9 PEHRBRED_LDHDAEERH

HEEERH satisfaction https://jp.ricoh.com/sustainability/society/customer

https://www.ricoh.com/sustainability/society/customer

Customer satisfaction survey
BRI EEE

Our mechanism of customer satisfaction survey
https://www.ricoh.com/sustainability/society/customer

HEREEEREDRNE

https://jp.ricoh.com/sustainability/society/customer

Product Safety umz%

Policy
T3t

Policy / Basic Concept

https://www.ricoh.com/sustainability/society/customer/qmst#section01

Tt/ BANEER S

https://jp.ricoh.com/sustainability/society/customer/qms#section01

Quality Assurance System
B B R

Quiality Assurance System
https://www.ricoh.com/sustainability/society/customer/gms#section02

SR EREL A

https://jp.ricoh.com/sustainability/society/customer/qmst#section02

Quality Assurance Activities
mERIDEE)

Quiality Assurance Activities
https://www.ricoh.com/sustainability/society/customer/qms#section03

EERIDEE

https://jp.ricoh.com/sustainability/society/customer/qmst#section03

Quality Crisis Management
mEABKERE

Quality Crisis Management
https://www.ricoh.com/sustainability/society/customer/qms#section04

mERKEE

https://jp.ricoh.com/sustainability/society/customer/qms#section04
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Basic Data EAIER Governance H/\FVZR Environment IRiE Social #&

Innovation Management +/~"X—2aryvxIXUh

(] Refer to our website #LEFOITYAA

Technology  https:/www.ricoh.com/technology/
BlCDOWT  https://jp.ricoh.com/technology/

R&D expenditure by business segments / Ratio of R&D Patents registered worldwide (patent)
expenditures to sales R RAHERE (#F)

BEDBRIMEFARIZES T LSMERRIRELE

(million yen)

BRH) (%)

180,000 5.4 5.5 5.0 6 60,000

150,000 N7 5 40,458

Z 37,477
120,000 107,749 109,899 4 34,992
90,387 96,721 15,356 15,435 [0S 40,000 32,124
90,000 (S50 5836 14033 3763 mee==3g79 3
26528 22,105 20,093
3727 28002 '
60,000 25300 : 2 20,000
41,053
30,000 34,684 S 1 15,372 14,899 ,
11,890 13,544 15,612
0 FY2020 FY2021 FY2022 FY2023 0 0 FY2020 FY2021 FY2022 FY2023
[ : Digital Services FY%ILH—ER I Japan  B&
I : Digital Products FY#)ILT70O50Y [ ! Outside Japan &5t
. Graphic Communications Y57+4vo3=1=5—>3vX
[0 ¢ Industrial Solutions >4 ZNJ7)LYUa—30 X
: Other Z0ft [ Basic research Bz I : Total &%t

—@— Ratio of R&D expenditures to sales 7 EEMFRRELE

R&D expenditure by business segments Unit FY2020 FY2021 FY2022 FY2023
BEDEHRIMARREIRER BT 202143888 | 20224388 | 2023F3AH | 2024385

Digital Services TY%)LT—EXR million yen 11,890 13,544 15,612
Digital Products T¥%)L70%529Y million yen &AM = 34,684 33,051 41,053
Graphic Communications J571vo1=a1=45—3VX million yen =75 — 25,300 28,002 26,528
Industrial Solutions A >42ZNJ7)LYUa—30X million yen &AM = 3,727 3,763 3,879
Other Z0DOthHE million yen &AM — 5,836 14,033 7,392
Basic research ERAZT million yen &AM = 15,284 15,356 15,435
Total &&t million yen EHM 90,387 96,721 107,749 109,899
Ratio of R&D expenditures to sales 7E SRR RELE % 5.4 55 5.0 4.7
X By 20214E38 | 20225388 | 20234388 | 20245358
Patents Registered Rcoh Group 2P B | 16629 15372| 14899 ] 13637
Worldwide D Owdespen | PN 23829 | 22,105 20,093 | 18487
FRRBHT GO o et 40458 | 37,477 | 34992 | 32,124

Social Contribution Activities #ta=ut

(mm) Refer to our website #L<BDZTYAA

Social contribution activities https://www.ricoh.com/sustainability/society/community/
HREW  https:/jp.ricoh.com/csr/community/

Ricoh Group’s global policy on social contribution activities — #&E#HOEAITH

https://www.ricoh.com/sustainability/society/community/ https://jp.ricoh.com/csr/community

Policy 778t

RICOH Group ESG Data Book 2024
39



I Social Contribution Programs #&&#7055L4

Programs Indicators Unit FY2020 FY2021 FY2022 FY2023
JOJ5 L% 18R (i1 202143858 | 202243858 | 2023538 | 202438
10 18 24 26

Number of graduates

Ichimura Nature School Kanto EBAEY person

TN EARZAER (Accumulated total) A (961) (979) (1,003) (1,029)
(ZRBEREH)
Number of caravan events session

Ricoh Science Caravan (il\lﬁfr[fir of children who experienced 2 5 9 24 32

UOd—PAIVRFvS5I\ the program) > (person) (258) (715) (1,154) (1,668)
(FEBDDERER (ON)

. . Amount of assistance money million yen

Forest Conservation Projects XIEE =Vl 23 19 15 18

FMERETOVION (Number of projects supported) (cases) (3) (2) 3) (3)
(ZETOVIONY) ()
Number of participants

Forest Conservation with Stakeholders *’jmgbﬁ ¢ eeton rticioat 488 749 1,264 1,060

(Ena Forest Projects) i S persen (449) (618) (997) (849)
(FtESIEH)

One Million Trees Project Number of trees planted tree

S e Number ZK 92,000 | 149,000 | 97,000 | 115,000
Number of donation recipients

oo L . C L cases
FreeWIII, _RlCOh s social (Number of group company employees e 61 43 56 59
contribution club who participated in volunteer activities e (1,002) (1.144) (1.210) (1,072)
DEErs =, i ized by the club ' ' ' ’
LIS il S s e L N

I —T1EH)

Support activities for parents and o
children through Kid's Album SODACHIE | Yyrber of support activties cases 27* 70* 70* 71*

[ZEBRCKD\FEROEEEIE i
Digital Support Program for Young Nmberofitrainees
People (Outside Japan) ﬁiaﬁliﬂumber of trainees) Deion (5555) (55(; (550) (7105)
BEMIITIYIERTOIS LGB (REtEZRER)

iqi Number of trainees
Eé%lt?el ?thp;;%r)t Program for Young el person B 42 40 35
i p _“wp - (Total number of trainees) A (42) (82) 117)
BEOIFTVYIVZETOISL(HA) (RETZBEL
*Provision of childcare for sick and disabled children for single parent parent families. *OEDBREDOSFEAICT HADRERENBEADRE

Boundary FY2020 FY2021 FY2022 FY2023

XTRERHE 20214384 | 202243840 | 202353881 | 20245385

Rjcon Co, Ltd. 78 84 1,222 63
Amount of charitable donations Vg;édg‘r;%?mapan ,,,,,,,,,,,,,,,,,,,,,,,,,, millionyen | 35 19 ,,,,,,,,,,,,,,,, 4 9 ,,,,,,,,,,,,,,,, 16
BRI %ﬁ%dggioutside Japan BAH 56 67 66 30
Ricoh Sroup Global {tota) at 169 170 | 1,337 109

i 4,564 | 4,053| 6593| 9,756
Hours spent for social contribution |gigdiggnioen |\, | 5931| 8950| 13947 | 20212
HEDHA SN EESE S i;;;g,;;i; G B 78,065 | 66,651 | 112,033 | 72,770
el e = D 88,559 | 79,654 | 130,931 | 102,738

Ricon Co. Ld. 140 103 1,250 109
Total contributions to society stéléd);gémapan ,,,,,,,,,,,,,,,,,,,,,,,,,, millionyen | 59 ,,,,,,,,,,,,,,, 57 ,,,,,,,,,,,,,, 1 08 ,,,,,,,,,,,,,,,, 9 9
HABRBSIHSE Subscaris outsice Japan bl 403 338 5o 334
Ricoh Sroup Global (tota) 602 548 | 1,916 542
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Basic Data EAIER Governance H/I\FVR Environment RiE Social #&

Commitment and Recognition I=vhX»hESEREF

(mm) Refer to our website

FHLLEDTTTA A

Commitment and recognition https://www.ricoh.com/about/integrated-report/data/commitment/
OZYbAVRESNEBEHET  https:/jp.ricoh.com/about/integrated-report/data/commitment/

I Commitment to Society #&ICHIBIZIVbXVE

April 2002 Becomes the second Japanese company to sign the UN Global Compact

20024418 EEJO—/VUb- OV UNIEAREEVCQ2EBICER

June 2007 Signs Caring for Climate: The Business Leadership Platform of the UN Global Compact

200768 EEIO—) Vb3V WD TIRICE R T HE IR R —5 it | (B

May 2008 Signs the Japan Business Initiative for Biodiversity

2008458 [EIRRAEEYEHMEICRET DA VT F I |- -V TESICESR

December 2008 Signs the CEO Statement for the 60th Anniversary of the Universal Declaration of Human Rights by the UN
20084124 EEHRAESS60EFCEORATA hAVNNDZFEHRICESR

July 2009 Joins in the Japan Climate Leaders’ Partnership as a founding member

20094F7H [BARKUR—5 =X )\—hF =T JI[TERIA I\ —1REE L TNSE

December 2010 Announces its support for The Cancun Communiqué on Climate Change

20105128 SURZENCRIT B[N o R ICERE

February 2011 Signs a statement of support for the Women's Empowerment Principles by the UN Global Compact
20114F28 EiEo/0—) b 3O ZED I D —ANRA(WEPs) INDZFRERRICER

November 2012 Announces its support for The Carbon Price Communiqué to counter climate change

20124F118 SURZE)CRIT B[ H—IN T S5A 2 HEFEBANSH

September 2014 Announces its endorsement of the Initiative to Support the World Bank Group’s Carbon Pricing

2014498 [HFERITI I —T H—RY TSA IV IEA V7 F T (CER

September 2014 Announces its support for The Trillion Tonne Communiqué, a call to keep cumulative CO, emissions below a trillion tonnes
2014498 ARE B ERERD RIEHFH B INR B 1K/t ERBA | ([CEE

April 2017 Becomes the first Japanese company to join the RE100, a collaborative, global initiative of influential businesses
2017448 EHEA Z2 7 F I THBDIRE100]([CHARZEELTHIH TSN

August 2018 Commits to recommendations of Task Force on Climate-Related Financial Disclosures

2018488 [URBSEFFIEIRFARSY A0 T4 —A (TCFD) JiREDE KA

October 2018 Signs Japan Climate Action Summit declaration

20181083 [URZEN 7 OVaVAATIVNESICER

August 2019 The first Japanese company to participate in the Business for Inclusive Growth initiative

2019488 [Business for Inclusive Growth (B4IG) | =3P F IICHARBZEEL THID TSN

November 2019 Joins the Responsible Business Alliance (RBA), the world's largest industry coalition dedicated to CSR in global supply chains
20194118 J0—)OVIET T54 FI1—VDHRNETZ#ET DR R RBAIITINE

January 2020 Joins Ikuboss Alliance (Ricoh) 2017: Ricoh Japan / 2018: Ricoh Industrial Solutions

2020E18 AORAEZEFRITHNR(UI—) 2017:U0—Iw)\ 2018:UT—AVFRMIZILYU1—2av X R

March 2020 Revises Environmental Goals for 2030 and obtains “1.5°C" approval by the Science Based Targets Initiative (SBTi)
2020538 2030FRBERZNEL. SBTA ZIU P FIICKD[1.5°CERE]DREZRS

June 2020 Endorses Uniting Business and Governments to Recover Better

2020468 [Uniting Business and Governments to Recover Better ] [CE[E)7 <80

November 2020 Joins “30% Club Japan” aiming to increase the ratio of woman executives in companies

2020118 EEOLMER BT R F7ZBE1E3130% Club Japanl (THIR

March 2021 Joins WIPO GREEN, an international platform to promote environmental technology exchanges

20214F38 RIBEERAMTESORDERRHIEAEEH [WIPO GREEN] (CSH

April 2022 Participates in the 30 by 30 Alliance for Biodiversity

20224548 [ R IEDIZDD30by307 54 7V A ICSE

June 2024 Endorsed the Taskforce on Nature-related Financial Disclosures (TNFD) and registered as TNFD Adopter
2024468 BRI ETIEREIR Y AT 74— A (TNFD) 2= (C&E L. [TNFD Adopter | (TEF
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I ESG Index Inclusion and Recognition ESGA Y7y AN -5

The Ricoh Group has earned regard externally for its environmental, social, and governance (ESG) initiatives. We have been included in
ESG indexes in and out of Japan (as of September 2024).

UO—J)L—TDESG(Riz. R, AT VX)) ODRDEHLHAD SFHHSN. ERADESGA VT v I ADBAEENE LT
FRRASNTVET, (20245F9BIRE)

Dow Jones Sustainability Indices Sustainability Yearbook Global 100 Most Sustainable
Members of World / Asia Pacific Index Corporations

Member of TOP 1%

Dow Jones

Sustainability Indices

Powered by the S&P Global CSA

&P Global

CDP Climate / Supplier Engagement / Water MSCI ESG Ratings™' / ESG Leaders™
CDPKURZEED K/ VISAV—IV5—I AU .
MSCI

ESG RATINGS

UPPLIER
LEADER 2023 [ccc] 8 [ BB [BBB[ A | AA YN

CDP

DISCLOSURE INSIGHT ACTION

ALIST
2023

CLIMATE WATER

MSCI ESG Leaders

Indexes Constituent

https://www.msci.com/sustainable-investing/esg-ratings

GPIF’s ESG Indices GPIF’s ESG Indices
GPIFDESGEE GPIFDESGIEE

S&P / JPX Carbon Efficient FTSE Blossom Japan Index / FTSE FTSE4Good Index Series
S&P ./ IPXA—RY - T T4V TUNEE Blossom Japan Sector Relative Index
% N N
S&P/JPX ¢ ) ¢
Carbon *A -
Efficient — -
Index FTSE Blossom FTSE Blossom
Japan Japan Sector FTSE4Good
Relative Index
https:/Avww.ftserussell.com/products/indices/blossom-japan https://www.ftserussell.com/products/indices/ftse4good

GPIF’s ESG Indices GPIF’s ESG Indices GPIF’s ESG Indices
GPIFDESGIEH GPIFDESGHEEL GPIFDESGHE

Morningstar Japan ex-REIT Gender Diversity TittIndex =~ MSCI NihonKabu ESG Select Leaders Index? | MSCl Japan Empowering Women Index (WIN)?

Morningstar BAME Y15 —5 1 \—2F1-T1IUNEE MSCIBAHRESGEL I -U—5 — X158 MSCIEA#RE M EREES (WIN)
2024 CONSTITUENT MSCI NIHONKABU 2024 CONSTITUENT MSCI JAPAN
ESG SELECT LEADERS INDEX EMPOWERING WOMEN INDEX (WIN)
EcoVadis ISS ESG Corporate Rating A five-star rating in the Fifth Nikkei
SDGs Management Survey
& FSEAISDGSREFE ES55E
GOLD | Top 5%
. C te ESG
ecovadis st NIKKEI
Sustainability Rating Yo
W Mar 205’ RATED BY LS S DG S

ISS ESG)> R

GPIF's ESG Indices | ESG indices adopted by the Government Pension Investment Fund (GPIF) in Japan, one of the world's largest pension fund management organizations.
GPIFDESGHE® | Ricoh has been selected as a constituent of all six ESG indices covering Japanese equities.
HREAREDFTERARE CHOF U SBIRERMIITECEA (GPIF) BMRAT HESGIEH. U3 ENKIETRELIC6 DDESGIEHMD T N T DB SEE

*1 THE USE BY RICOH OF ANY MSCI ESG RESEARCH LLC OR ITS AFFILIATES (‘MSCI") DATA, AND THE USE OF MSCI LOGOS, TRADEMARKS, SERVICE MARKS OR INDEX NAMES HEREIN, DO NOT CONSTITUTE A SPONSORSHIP,
ENDORSEMENT, RECOMMENDATION, OR PROMOTION OF RICOH BY MSCI. MSCI SERVICES AND DATA ARE THE PROPERTY OF MSCI OR ITS INFORMATION PROVIDERS, AND ARE PROVIDED ‘AS-IS" AND WITHOUT
WARRANTY. MSCI NAMES AND LOGOS ARE TRADEMARKS OR SERVICE MARKS OF MSCI.

*2 THE INCLUSION OF RICOH IN ANY MSCI INDEX, AND THE USE OF MSCI LOGOS, TRADEMARKS, SERVICE MARKS OR INDEX NAMES HEREIN, DO NOT CONSTITUTE A SPONSORSHIP, ENDORSEMENT OR PROMOTION OF RICOH
BY MSCI OR ANY OF ITS AFFILIATES. THE MSCI INDEXES ARE THE EXCLUSIVE PROPERTY OF MSCI. MSCI AND THE MSCI INDEX NAMES AND LOGOS ARE TRADEMARKS OR SERVICE MARKS OF MSCI OR ITS AFFILIATES.
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For comments and inquiries concerning this report,
please contact us at the address below.

CDESGT—FTvIDRNAICEHTHTER.
BEVEDEIE T CTEROTVET,

Ricoh Co., Ltd.

ESG Strategy Division

3-6, Nakamagome 1-chome, Ohta-ku,
Tokyo 143-8555 Japan

Tel: 481 3-3777-8111 (switchboard)

HARtUI—
ESGHEED

T143-8555 RREAHXHHFIA1-3-6
Phone : 03-3777-8111(1X%)



